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In the Exact Center of the Nation

Alert time-buyers look to the rich middle-
west for the "plus” business made possible
by grain and livestock incomes aggre-
gating billions of dollars annually.

WOW blankets an important part of the
farm belt—serves portions of six states—
is the preferred station of Nebriowa.
WOW covers the “market basket of the
nation,” takes advertisers into the homes
of millions of responsive, able-to-buy
middlewesterners.

* NEBRIOW A—as Shown Above, WOW’s Territory.
A “Must” Station on Every Spot Schedule

590 Kilocycles Owned and Operated
John J. Gillin, Jr, by the Woodmen of

Manager the World Life In-

On the NBC Red Net  OMAHA, NEBRASKA surance Seciety.
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NEW YORK

(3,132,300 radio homes, or 93% ownership among the State’s

total of 3,372,000 families.

Urban ownership is 2,623,300, or

93% of urban families; rural ownership is 509,000, or 90%

of rural families.)

Radio Homes by Counties

Albany ............ 55,630 Herkimer ...
Allegany ........... 10,190 Jefferson ...
Bronx ............. 326,360 Kings .......
Broome ............ 35,550 Lewis .......
Cattaraugus ........ 18,270  Livingston
Cayuga ............ 16,620 Madison .....
Chautauqua ........ 32,920 Monroe .....
Chemung .......... 19,210 Montgomery
Chenango .......... 9,350 Nassau ......
Clinton ............ 9,780 New York...
Columbia .......... 10,650 Niagara .....
Cortland ........... 8,460 Oneida ......
Delaware .......... 10,660 Onondaga ...
Dutchess ........... 24,790 Ontario .....
Erie ............... 182,850 Orange .....
Essex .............. 7,790 Orleans .....
Franklin ........... 10,170 Oswego .....
Fulton ............. 12,900 Otsego ......
Genesee ........... 10,740 Putnam .....
Greene ............. 7,230 Queens ......
Hamilton .......... 970  Rensselaer

WABY, ALBANY

Operator: Adirondack Broadcasting Co.,
Inc., Radio Centre (also studio in Hotel
Troy, Troy, N. Y.). Phone: 4-4194, Power:
250 and 100 watts on 1370 kc. Affiliation:
NBC Basic Blue Supplementary Service;
Mutual Broadcasting System. Opened:
1934, (Note: WABY is affiliated with, but
not controlled by, the Albany Knicker-
bocker News.)

President and general manager: Harold
E. Smith.

Rep: None, Seating facilities: Studio
seats 250 persons; also arrangement with
Strand Theatre, Warner Bros., for pro-
grams from stage; no admission charge.
Merchandising: Spot announcements to
build up program; cooperation in obtain-
ing newspaper publicity; letters in limited
quantities to dealers and distributors.
Foreign language programs: Accepted.
Artists bureau: None. Base rate: $120,

Copy restrictions: Accept beer, wines
and patent medicines subject to investiga-
tion of product and strict supervision of
copy; no hard ligquor accounts accepted;
exaggerated claims or mis-statements not
tolerated. E. T. library: World; Associated.

WOKO., ALBANY
Operator: WOKO, Inc, Radio Centre

706

....... 16,020 Richmond .......... 35970
....... 21,680 Rockland .......... 13,550
....... 620,000 St. Lawrence,....... 21,220
....... 5,610 Saratoga ........... 16,110
....... 8,890 Schenectady ....... 31,630
....... 10,720  Schoharie .......... 5,460
....... 106,720 Schuyler ........... 3,500
....... 14,810 Seneca ............ 5880
....... 75,450 Steuben ............ 21,800
....... 461,300 Suffolk ............ 37,740
....... 35,030 Sullivan ........... 9,290
....... 47740 Tioga .............. 6,930
....... 72,790 Tompkins .......... 11,140
....... 13,810 Ulster ............. 21,150
....... 32,120 Warren ............ 9,150
....... 7,550 Washington ........ 11,510
....... 17,610 Wayne ............. 13,440
....... 12,930 Wesichester ........124,110
....... 3,350 Wyoming .......... 7,430
....... 284480 Yates .............. 4,640
....... 30,950

(also studio in Hotel Troy, Troy, N. Y.).
Phone: 4-4193. Power: 1,000 and 500 watts
on 1430 kc. Affiliation: CBS. Openead:
1924. (Note: WOKO is affiliated with, but
not controlled by, The Albany Xnicker-
bocker News.)

General manager: Harold E. Smith,

Rep: None. Seating facilities: Studio
seats 250 persons; also arrangements with
Warner Bros. Strand and Madison thea-
tres; no admission charge. Merchandising:
Courtesy announcements to build up pro-
gram; letters to a limited number of deal-
ers and distributors; attempts to obtain
newspaper publicity. Foreign language
pregrams: Accepted. Artists bureau: None,
Base rate; $175.

Copy restrictions: Beer and wines ac-
cepted; no hard liquors; no superlatives or
exaggerated claims; patent medicines sub-
ject to investigation. E. T. library: World;
Associated. News: UP. News periods:
7:25-7:30 A.M., noon-12:05 P.M,, 6-6:15 P.M,,
11-11:05 P.M., all Monday through Sat-
urday.

WMBO, AUBURN

Operator: WMBO, Inc.,, Metcalf Bldg,
141 Genesee Street. Phone: 433. Power:
250 and 100 watts on 1310 ke. Affiliation:
None. Opened: January, 1926,
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NEW YORK STATIONS—Continued

cial manager: William Doerr, Jr. Chief
engineer: Ralph Kingsley. Musical direc-
tor: Robert Armstrong. Publicity director:
Albert Zink.,

Rep: Weed & Co. Seating facilities:
None. Merchandising: Available at actual
cost. Foreign language programs: Polish
and Italian programs current. Artists
bureau: None. Base rate: $120.

Copy restrictions: Beer and wine ac-
cepted; no hard liquors; copy must comply
with FCC and Federal Trade Commission
regulations, and be in good taste. E. T.
library: NBC Thesaurus. News: Supplied
by Buffalo Evening News. News periods:
7:30 A.M., noon, 4 P.M., 6:30 P.M., 10:30
P.M, 11:30 P.M,, all five minutes, all Mon-
day through Saturday; 10 A.M,, noon, 3:30
P.M., 6 P.M,, 8 P.M, 10:15 P.M., 11:30 P.M.,,
all five minutes, all Sunday only.

WGR, BUFFALO

Operator: Buffalo Broadcasting Corp.,
Rand Bldg. Phone: WA 3100. Power: 5,000
and 1,000 watts on 550 ke. Affiliation: CBS;
Mutual. Opened: 1922. (Note: Same own-
ers operate WKBW, also of Buffalo.)

President: H. W. Deyo. Executive vice-
president, station manager: I. R. Louns-
berry. Commercial manager: L. H. Avery.

Program director: H. C. Rice. Technical
director: K. B. Hoffman. Publicity director:
A. F. Busch.

Rep: Free & Peters, Inc. Seating fa-
cilities: Can accommodate 250 persons
(shared with WKBW). Merchandising:
Complete service available at actual cost.
Foreign language programs: No informa-
tion given. Artists bureau: No information
given. Base rate: $300.

Copy restrictions: All copy subject to
station approval. E. T. library: World;
Associated. News: UP; local. News pe-
riods: 9 AM, 11 A.M., 2 P.M,, 5 P.M,, 5:55
P.M., 6:45 P.M., 9 PM, 10 P.M, all five
minutes, all Monday through Friday; 10
AM, 3:15 PM, 6:45 P.M, 11 P.M, all 15
minutes, all Sunday only,

WEKBW, BUFFALO

Operator: Buffalo Broadcasting Corp,,
Rand Bldg. Phone: WA 3100. Power: 5000
watts on 1480 ke. Affiliation: CBS; Mutual.
Opened: 1925, (Note: Same owners op-
erate WGR, also of Buffalo.)

President: H. W. Deyo, Executive vice-
president, station manager: I. R. Louns-
berry. Commercial manager: L. H. Avery.
Program director: H. C. Rice. Technical
director: K. B. Hoffman. Publicity director:
A. F. Busch.

NBC RED NETWORK

WHEN YOU

lell

The WBEN

Audience, You

sell

ALL BUFFALO

900 XILOCYCLES

708

-WSYR-

A DOUBLE-BARRELED
STATION !

-]
The Leading Programs

of Two Networks
(NBC Red and Blue)
L]

Are Heard by
A Double Audience
Not Only the Syracuse
Listeners, but Also the
Farm Residents in One
of the Couniry’s Rich-

est Agricultural Areas
SYRACUSE
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Grunted by the FCC June
21, 1939. 5000 Watts are
a lot of Watts in any
man’s language. WBNX
has 5000 Watts in
Everyman’s languvage!

WM 2

“The Station Thal Speaéi Your Language”
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TYBRLCAL

of the grace and ease with which America’s greatest

time-buyers scale sales obstacles by using

WOoR
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NEW YORK STATIONS—Continued

WHN, NEW YORK CITY

Operator: Marcus Loew Booking Agency,
1540 Broadway. Phone: Bryant 9-7800.
Power: 5,000 and 1,000 watts on 1010 ke,
Affiliation: None. Opened; March 18, 1922,

Director: Herbert L. Pettey. Sales di-
rector: Bertram H. Lebhar, Jr. Station
manager: Frank Roehrenbeck. Program
manager: Fred Raphael. Chief engineer:
Gordon Windham. Musical conductors:
Don Albert, Dick Ballou. Production man-
ager: Maurice Barrett. Publicity director:
A, L. Simon.

Rep: Edward Petry & Co., Inc. Seating
facilities: Studio A, 150; Studio B, 100; Stu-
dio C, 100; Studio No. 1403, 50. Merchan-
dising: None., Foreign language programs:
None. Artists bureau: Complete service;
artists booked directly plus booking tie-
ups through Loew’s Theatres and Metro-
Goldwyn-Mayer pictures. Stock: WIHN
has no outstanding stock; it is affailiated
with the Metro-Goldwyn-Mayer interests
including Loew’s Theatres, Marcus Loew
Booking Agency, etc. Base rate: $450.

Copy restrictions: Commercials restricted
to three minutes per quarter-hour of
broadcast. E. T. library: Associated. News:

UP. News periods: 7:15 AM., 830 AM,
9:45 A.M.,, noon, 2:15 P.M,, all 15 minutes,
all Monday through Saturday; 5:45-6 P.M.,
Monday, Tuesday, Wednesday, Thursday
and Saturday; 10:45-11 P.M., Monday,
Tuesday, Thursday, Friday and Saturday:
11-11:15 P.M., Wednesday only; 9:45-10
A.M,, 10:30-10:45 P.M., Sunday.

WINS, NEW YORK CITY

Operator: Hearst Radio, Inc., 110 East
58th Street. Phone: Eldorado 5-6100.
Power: 1,000 watts on 1180 kc (operates to
two hours after sunset). Affiliation: None.
Opened: 1924.

General manager: Carl Calman. Sales
manager: E. S. Lennon. Program director:
Hazel Bower. Chief engineer: Paul Von
Kunits. Musical director: Louis Katzman.
Publicity and continuity director: Albert
A. Grobe.

Rep: International Radio Sales. Seat-
ing facilities: 50 persons. Merchandising:
Complete service available at actual cost.
Foreign language programs: Not accepted.
Artists bureau: None. Base rate: $225.

Copy restrictions: Accept beer and wine,

HOOPER-HOLMES SHOWS

ON THE AIR 24 HRS. A DAY
®

Serving New York City and its environs,

1250 RILOCYCLES e

5000 WATTS BY DAY

...the entire Metropolitan Trading Area
[ ]
® 1000 WATTS BY NIGHT
AVENUE, NEW YORK CITY

STUDIOS—301 MADISON
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WHAM

IS THE

“ONLY STATION”

WHICH SERVES

ROCHESTER

AND

Western New York

There is only one way to reach the wealthy
area of ROCHESTER AND WESTERN NEW
YORK ... USE WHAM.
®
YOU CAN COVER THIS AREA WITH
WHAM ALONE;
YOU CANNOT COVER IT WITHOUT WHAM

50,000 WATTS—CLEAR CHANNEL

National Representative: GEORGE P. HOLLINGBERY CO.
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NEW YORK STATIONS—Continued

and midnight, except by special arrange-
ment; time of broadcast subject to change
to other periods on 28 days’ notice to ac-
commodate network broadcasts, excepting
in the case of independent announcements,
which may be moved to other periods if
available, and as arranged by station man-
ager on 24 hours’ notice; closing date is
two weeks in advance of initial program
and program material must be arranged
one week in advance of broadcast date—
no change within two days preceding
broadcast; all programs subject to station
approval; beer or other alcoholic beverages
not accepted; no patent medicines except
well known proprietaries, or those accept-
able to the American Medical Association,
and then only if the copy meets complete
station approval, E. T. library: NBC The-
saurus, News: UP. News periods: 7:30
AM., 12:10 P.M.,, 6 P.M, 11 P.M,, all five
minutes, all Monday through Saturday
(Esso).

WFBL, SYRACUSE

Operator: Onondaga Radio Broadcasting
Corp,, Onondaga Hotel. Phone: 2-1147,

Power: 5,000 and 1,000 watts on 1360 ke.
Affiliation: CBS. Opened: January, 1922,

President: Samuel H. Cook. Station
manager: Samuel Woodworth. Commer-
cial manager: Charles F. Phillips. Pro-
gram director, artists bureau head: George
M. Perkins. Musical director: Thelma
MacNeil Curren, Publicity director: Bob
Kenefick, Jr.

Rep: Free & Peters, Inc. Seating facili-
ties: Roof garden, 350 persons; ballroom,
1,500; two theatres also available for cer-
tain hours. Merchandising: Maintain cen-
trally located display window for use of
advertisers for one week periods; use
standard store counter display for pictures
and sales messages; invitation previews
and broadcasts for retailers; monthly cards
to retailers; newspaper publicity, theatre
trailers, pre-announcement letters; direct
mail and general promotion schemes. For-
eign language programs: No rules. Artists
bureau: None. Stock: Principally held by
Samuel H. Cook, Oscar F. Soule, Robert G.
Soule, Frank C. Soule, Samuel Woodworth

and Charles H. Sanford, Jr. Base rate:
$175.
Copy restrictions: All copy for beer,

Plus...

New York.
2.

720

1. Complete, actual coverage of Syracuse and Central

Carries more network programs, more short wave
broadcasts, more national and local special features.

Finest and most modern equipment including new
403 foot vertical radiator and mobile transmitter (the
only one in Syracuse).

Active and cooperative merchandising and publicity.

WFEFBL ;.

« + . and that means that WFBL
has a greater, continuous active
listening audience . . . the thing
of greatest importance to ALL
radio time buvyers.

5000 Watts Daytime
1000 Watts Nighttime

ACUSE, N. Y.

National Representatives—Free & Peters, Inc.
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NORTH CAROLINA STATIONS—Continued

annual remote studios at local exposi-
tions; daily columns in newspapers; one
sheet displays; other services through The
Katz Agency. Foreign language programs:
Not accepted. Artists burean: Yes, lists
about 40 artists. Base rate: $70.

Copy restrictions: Beer and wine ac-
cepted; no liguor advertising; “discretion-
ary restrictions” on commercial copy. E. T.
library: Standard. News: UP; AP. News
periods: 7:55-8 A.M., Monday through Sat-
urday; noon-12:05 P.M., 6-6:05 P.M., 10:05-
10:15 P.M., every day.

WENC, FAYETTEVILLE

Operator: W, C. Ewing and Harry Lay-
man, doing business as Cumberland Broad-
casting Co. Power: 250 watts on 1340 ke
(daytime).

At press time this station had a con-
struction permit only.

WGNC., GASTONIA

Operator: F. C. Todd, National Bank of
Commerce Bldg. Power: 250 and 100 watts
on 1420 ke. Affiliation: None. Opened: 1939.

Base rate: $50.

No other information available.

WGBR, GOLDSBORO

Operator: Eastern Carolina Broadcasting
Co. Power: 100 watts on 1370 ke.

At press time this station had a construc-
tion permit only.

WBIG, GREENSBORO

Operator: North Carolina Broadecasting
Co., Inc.,, O. Henry Hotel. Phones: 6125-6.
Power: 5,000 and 1,000 watts on 1440 kc.
Affiliation: CBS. Opened: May 26, 1926,

Station director, manager, commercial
manager: Edney Ridge. Program director,
artist bureau head: Ernie Smith. Chief
engineer: Ear] Allison. Musical director:
Margaret Banks, Publicity: Virginia Wil-
son McKinney.

Rep: George P. Hollingbery Co. Seat-
ing facilities: Sportrena, capacity 1,000; ad-
mission 20c. on current program. Mer-
chandising: Contact distributors and job-
bers; contact retail outlets; furnish letters
to trade; arrange window displays and
check placements; place counter cards; ar-
range voute lists for salesmen; furnish
market surveys; house organ. Artists bu-
reau: Yes; has 50 artists under contract.
Base rate: $100.

Copy restrictions:
ages accepted;
question of “good taste”;

No alcoholic bever-
no products presenting
after 6 DP.M.

commercials may consume 10% of total
time, with allowance of additional 40 sec-
onds on 15-minute programs; daytime pro-
grams allowed 15% commercial leeway,
with 40 extra seconds for 15-minute pe-
riods., E. T. library: World; L.ang-Worth;
NAB. News: Transradio. News periods:
9 AM, 12:15 P.M, 5 PM, 7:15 P.M., 11
P.M. (cavalcade), all 15 minutes, all ap-
parently daily.

WMFR, HIGH POINT

Operator: Radio Station WMFR, Inc,
156% 8. Main St. Phone: 4593. Power:
100 watts on 1200 kc. Affiliation: None;
rebroadcasts WLW programs. Opened:
Jan. 8, 1936.

President, general and station manager:
Wayne M. Nelson, Commercial manager,
publicity director: E. Z. Jones. Program
and musical director, artists bureau head:
Gary C. Davis. Chief engineer: E. J, Day.

Rep: None. Seating facilities: Guest
room seats 40 persons. Merchandising:
Reception room display window furnished
in rotation to sponsors in two-week periods
without charge; Commercial Service De-
partment cooperates with advertisers in
calling on the trade jointly with their
representative; direct mail handled at ac-
tual cost. Foreign language programs: No
request for such to date; fareign population
less than 1%. Artists bureau: Setup nomi-
nal only., Steck: Principally held by
Wayne M, Nelson and E, Z. Jones, Base
rate: $35.

Copy restrictions: Accept beer and wine
(no hard liguor; dry county) and patent
medicines; commercials must not exceed
20% of program time. E. T. library: NAB;
Lang-Worth. News: UP. News periods:
8:30-8:45 A.M., 11-11:05 A.M. 12:15-12:30
P.M., 5:45-6 P.M. 6:15-6:30 P.M. (sports
news), 7-7:05 P.M., 9:45-10 P.M., all Mon-
day through Saturday.

WFTC, KINSTON

Operator: Jonas Weiland, XKinston.
Phone: 1200. Power: 250 and 100 watts on
1200 ke, Affiliation: None. Opened: March
1, 1937.

Owner and station manager: Jonas Wei-
land. Commercial manager: Rodney Pres-
cott. Program and publicity director: Rob-
ert Brenner. Chief engineer: Jack Seigal.

Rep: Burn-Smith Co., Inc, Seating facili-
ties: Studio seats 60 persons. Merchandis-
ing: Services rendered; window card dis-
plays handled at cost. Foreign language
programs: Will accept, though such pro-
grams are not advised; foreign population
very small. Artists bureau: None. Stock:

724
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NORTH CAROLINA STATIONS—Continued

?ntirely held by Jonas Weiland. Base rate:
65.

Copy restrictions: Accept beer and wine,
but no hard liquor; station reserves right
to edit all scripts. E. T. library: Standard;
Lang-Worth. News: Local.

WPTF, RALEIGH

Operator: WPTF Radio Co., 324 Fayette-
ville St, Phone: 3007. Power: 5,000 watts
on 680 kec. Affiliation: NBC Southeastern
Group. Opened: 1922,

President: J. R. Weatherspoon,
manager: Richard H. Mason. Commercial
manager: Jack Fields. Program director:
Graham B, Poyner. Assistant program di-
rector: Wesley Wallace. Chief engineer:
Henry Hulick, Musical director: Gordon
Kapsar., Publicity director: B, Walter Huf-
fington.

Rep: Free & Peters, Inc. Seating facil-
ities: Can accomodate 40 persons. Mer-
chandising: Limited service offered; letters
to dealers, use of studio window display,
and personal calls on dealers. Foreign lan-
guage programs: Foreign population so
small that no rules were ever set. Artists
bureau: None, Base rate: $160.

Copy restrictions: Copy must be in good
taste and brief; beer accepted; no other
alcoholic beverages; all medical accounts
subject to approval of medical director.
E. T. library: NBC Thesaurus; Lang-Worth;
NAB. News: UP. News periods: 7:40-7:45
AM., 12:30-12:35 P.M, 6:30-6:35 P.M., all
apparently daily.

Station

WRAL. RALEIGH

Operator: Capitol Broadcasting Co., 130
So. Salisbury St. Phone: 5700. Power:
250 and 100 watts on 1210 ke. Affiliation:
Mutual Broadcasting System. Opened:
March 20, 1939.

President: E. Johnston Neal. Assistant
manager, program and musical director:
George T. Case. Chief engineer: L. B.
Terry. Publicity director: Howard Ham-
rick.

Rep. None. Seating facilities: One
studio seats 30, another 20; Barn Dance is
staged in the city auditorium, seating
1,000, with a 25c. admission. Merchandis-
ing: None. Foreign language programs:
Accepted only as sustaining {features.
Artists bureau: No formal setup; station
can, however, supply talent. Base rate:
No card sent,

Copy restrictions: Wines or alcoholic
beverages not accepted; patent medicines
accepted only if approved by the Medical
Society. E. T. library: Associated. News:
Transradio. New periods; Five minutes

725

every hour on the hour, 6 AM. to 12:10
A.M., except sports news from 7-7:15 P.M.
and news-in-review from 10-10:15 P.V., all
apparently daily.

WEED. ROCKY MOUNT

Operator: William Avera Wynne, Box
221. Phone: 1420. Power: 250 and 100
watts on 1420 kc.  Affiliation: None,
Opened: September, 1933,

Station head: W. Avera Wynne. Gen-
eral and commercial manager: B. W. Frank,
Program director: Jack M. Braxton. Chief
engineer: Isaac Murphrey. Musical direc-
tor: Wally Williams. Production manager:
Thomas Snowden.

Rep: None. Seating facilities: Can ac-
commodate about 75 persons. Merchan-
dising: None. Foreign language programs:
Not accepted. Artists bureau: Yes; lists
about 30 artists. Base rate: $45.

Copy restrictions: Beer and wine ac-
cepted; no hard liquor advertising; patent
medicine copy subject to station censor-
ship. E. T. library; World; NBC Thesaurus;
NAB. News: Transradio. News periods:
8:15-8:30 A.M., 11:45-noon, 3:30-3:45 P.M,,
7:45-8 P.M., Monday through Saturday.

WSTP, SALISBURY

Operator: Piedmont Broadcasting Corp,,
Yadkin Hotel. Phomnc: 2121. Power: 250
and 100 watts on 1500 ke, Affiliation:
Mutual. Opened: Jan. 2, 1939, (Note: This
station is affiliated with, but not pre-
dominantly owned by, the Salisbury Post).

Vice-president: James F. Hurley. Sta-
tion and commercial manager, publicity
director: John W. Schultz. Program di-
rector: James McClendon. Chief engineer;
J. R. Yost.

Rep: Bryant, Griffith & Brunson, Inc.
Seating facilities: Studio observation room
seats 25; Barn Dance program staged in
hall with seating capacity of 1,000 (admis-

sion 20c). Merchandising: Distribution of
window cards, publicity, etc. rendered
gratis in “reasonable amounts.” Foreign

language programs: No rules listed. Art-
jsts burean: None. Stock: Held by B. P.
Beard (118 shares), J. F. Hurley (94),
Stahle Linn (23), W. S. Overton (10), J.
P. Mattox (10), C. F. Raney (10), Gregory
Peeler (5), Walter Carter (5), J. Carson
Brantley (20), M. M. Murphy (56). Base
rate: $40.

Copy restrictions: Wine and beer adver-
tising accepted; all copy checked against,
and subject to, station policy. E. T. library:
World; NBC Thesaurus. News: UP. News
periods: 7:45 AM., noon, 5 P.M,, 11 P.M.
all 15 minutes, all Monday through Satur-
day; noon, 5 P.M,, 11 P. M, all 15 minutes,
all Sunday.

www.americanradiohistorv.com


www.americanradiohistory.com

WwWww.americanradiohistorv.com


www.americanradiohistory.com

NORTH DAKOTA

(119,600 radio homes, or 77% ownership among the Stote’s
total of 156,000 families. Urban ownership is 26,200, or 94%
of urban families; rural ownership is 93,400, or 73% of rural

families.)

Radio Homes by Counties

Adams ............. 1,080 Grant .......
Barnes ............. 3,570 Griggs ......
Benson ............. 2,280 Hettinger ...
Billings ............ 480 Kidder ......
Bottineau .......... 2,610 La Moure....
Bowman ........... 930 Logan ......
Burke .............. 1,710 McHenry ....
Burleigh ........... 3,830 Mclntosh
Cass .. 10,030 McKenzie ...
Cavalier ........... 2,380 McLean .....
Dickey ............0 1,840 Mercer ......
Divide .............. 1,670 Morton .....
Dunn .............. 1,440 Mountrail ...
Eddy .............. 1,030 Nelson ......
Emmons ........... 1,830 Oliver ......
Foster ............. 1,090 Pembina ....
Golden Valley...... 760 Pierce ......
Grand Forks........ 6,570 Ramsey .....

KFYR, BISMARCK

Operator: Meyer Broadcasting Co., 320
Broadway. Phone: 13, Power: 5,000 and
1,000 watts on 550 ke. Affiliation: NBC
Northwestern Group. Opened: September,
1925.

President: P. J. Meyer,
ager, commercial manager: F. E. Fitz-
simonds. Program director, musical di-
rector: Wayne Qriffin, Chief engineer:
Ivar Nelson.

Rep: Gene Furgason & Co. Seating
facilities: None in studio; have access to
city auditorium. Merchandising: Place
window displays; call on dealers wherever
possible; notify wholesalers by mail of
new programs; length of contract governs
amount of merchandising. Foreign lan-
guage programs: Accepted, provided they
are accompanied by an English transla-
tion. Artists bureau: None. Base rate:
$200.

Copy restrictions: Beer advertising ac-
cepted; no other alcoholic beverages; ac-
cept restricted list of patent medicines;
copy on all commercials must be in accord
“with sound broadcasting practices.” E.T.
library: Associated. News: Transradio.
News periods: 7-7:.05 A.M., 8:10-8:15 AM.,
10:15-10:20 A.M., 12:10-12:15 P.M.,, 2:15-2:20
P.M. 4:25-4:30 P.M., 5:45-6 P.M., 10-10:15
P.M.,, all Monday through Saturday: 9-9:.05
A.M., 1-1:05 P.M,, 8-9:05 P.M., all Sunday.

Station man-

....... 1,590 Ransom ............ 1,900
....... 1,160 Renville ........... 1290
........ 1,370 Richland ........... 3,740
....... 1,250 Rolette ............. 1,710
....... 1,930 Sargent ............ 1,630
........ 1,190 Sheridan ........... 1,140
....... 2,600 SiouxXx ............. 750
....... 1,450 Slope .............. 740
....... 1,730 Stark .............. 2,620
....... 2,950 Steele .............. 1,140
....... 1,450 Stutsman ........... 4,600
........ 3,420 Towner ............ 1390
....... 2,390 Traill .............. 2,130
....... 1,690 Walsh .............. 3,400
....... 650 Ward .............. 6,620
........ 2540 Wells .............. 2,180
....... 1,440 Williams ........... 3,690
....... 2,980

KDLR. DEVILS LAKE

Operator: KDLR, Inc,, 1025 Third St.
Phone: 1090, Power: 250 and 100 watts on
1210 ke. Affiliation: None, Opened: Jan.
25, 1925,

Director, station manager: Bert Wick,
Program director: Hildur Marie Wick.
Chief engineer: Richard Moritz.

Rep: Cox and Tanz (Philadelphia and
Chicago)., Seating facilities: Theatre seats
990 persons (25c. admission). Merchandis-
ing: Service offered at cost plus 10% for
card distribution; tie-in trailers at thea-
tres at cost plus 10%; window displays and
general publicity included when available
at no extra cost. Foreign language pro-
grams: Accepted; copy in English must be
submitted, and programs must conform to
standards of good taste. Artists bureau:
None. Stock: Held by Bert and Hildur
Marie Wick. Base rate: $20 (¥ hr.),

Copy restrictions: Accept beer; no wine
or liquor advertising; no “cure-alls”; copy
must be in good taste and conform to sta-
tion standards. E. T. library: World. News:
Transradio. News periods: 7:05 A.M,, 10:30
AM, 12:25 P.M, 1:45 P.M, 7:05 P.M.,, all
10 minutes, all Monday through Saturday;
12:45-1 P.M., Sunday.

WDAY. FARGO

WDAY, Ine, Black Bldg.
Power: 5,000 and 1,000 watts

Operator:
Phone: 6800.
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NORTH DAKOTA STATIONS—Continued

on 940 kc. Affiliation: NBC Northwestern
Group. Opened: May 22, 1922. (Note: This
station is affiliated with the Fargo Forum.)

President, station manager: E. C.
Reineke. Commercial manager: Barney J,
Lavin. Pregram director: Ken Kennedy.
Chief engineer: Julius Hetland. Publicity
director: Dave Henley.

Rep: Free & Peters, Inc. Seating facili-
ties: Studio, 150 persons. Merchandising:
Pre-announce new programs, insert ads in
Fargo Forum and give an air preview;
notify all Fargo and Moorhead dealers of
program; have signs on buses in Moorhead
and Fargo. Foreign language programs:
Will accept one-minute transcribed an-
nouncements in Scandinavian languages.
Artists bureau: Yes, Stock: Principal hold-
ers are E, C. Reineke, C. H. Reineke, Jenny
C. Black, Norman D. Black, H. D. Paulson.
Base rate: $160.

Copy restrictions: Take wine, Dbeer,
liquor. E. T. library: NBC Thesaurus.
News: UP; Transradio. News periods:

6-6:10 A M., 8-8:10 AM., 10:06-10:14 A.M,,
12:30-12:35 P.M., 2:15-2:30 P.M., 5:50-6 P.M.,
9-9:15 P.M., all apparently daily.

KFJM, GRAND FORKS

Operator: University of North Dakota,
First National Bank Bldg. Phone: 1200.
Power: 1,000 and 500 watts on 1410 kc.
Affiliation: None. Opened: 1923. (Note:
This station is owned and operated by the
University of North Dakota.)

General and station manager: Dalton
Le Masurier*. Commercial manager: Elmer
Hanson. Program director: Helen A. La
Velle, Chief engineer: Elwin J. O’Brien.

Rep: None. Seating facilities: 35 per-
sons. Merchandising: Publicity, dealer con-
tacts, and checks of window and counter
displays and stocks carried out free; out-
of-town contacts and surveys, mailing lists
and mailings available at actual -cost.
Foreign language programs: Will accept,
with no specific restrictions; Scandinavian,
Polish and German programs recom-
mended for territory. Artists bureau:
None. Base rate: $24 (% hr.).

Copy restrictions: Beer and light wines
accepted; no hard liquor or patent medi-

* Also gemeral manager of KOVC, Val-
ley City, N. D.,, and KDAL, Duluth, Minn.

<

MEYER BROADCASTING COMPANY

BISMARCK, N. D.
GENE FURGASON & Co., National Representatives
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cine advertising; only restriction on copy
is that it be in good taste. E. T. library:
Lang-Worth. News: Transradio. News
Periods: 7:15 AM,, 8:15 A.M, 10:15 AM,,
12:15 P.M,, 3:15 P.M., 6:15 P.M., 8:15 P.M,,
all 10 minutes, all Monday through Satur-
day; 12:15 P.M,, 8:15 P.M., both 10 minutes,
both Sunday only.

KRMC, JAMESTOWN

Operator: Roberts-MacNab Co., Glad-
stone Hotel. Phone: 100. Power: 250 and
100 watts on 1370 kc. Affiliation: None,
Opened: March 14, 1937,

General manager: R. B. MacNab.
tion and commercial manager: Harry
(“Ike”) Evans. Chief engineer: Lloyd
Amoo. Program director: Claudia Evans.

Rep: Cox and Tanz. Seating facilities:
Two studios in Gladstone Hotel (capacity
not listed); Jamestown Armory, 1,200.
Merchandising: Place window displays,
cards, etc.; have portable public address
system for meetings, etc.; space in county
papers; station will spend 10% of national
rate in merchandising, if the account is on
a 52-week basis. Foreign language pro-
grams: Accepted; German and Scandi-
navian preferable. Artists burean: Under
the direction of Claudia and Harry Evans;
book station talent, and route dance bands
and stage shows. Base rate: $40.

Copy restrictions: Beer, wine and patent
medicine copy accepted; no hard ligquors;
all copy subject to editing by station.
E. T. library: World. News: Transradio.
News periods: 9:30-9:40 A.M., 11-11:15 A.M.,
12:05-12:15 P.M., 4-? P.M., 6:05-6:12 P.M.,,
8:30-8:40 P.M., all apparently daily.

KGCU, MANDAN

Operator: Mandan Radio Association,
111 First Ave.,, N. W. Phone: 631. Power:
250 watts on 1240 kc. Affiliation: None.
Opened: 1925, (Note: KGCU also main-
tains studios in Prince Hotel, Bismarck).

General manager: J. XK. Kennelly. Pro-
gram director: Arne Anzjon, Chief en-
neer: James E. Gilfoy.

Rep: None. Seating facilities: Visitors’
Room seats 200 persons. Merchandising:
Reasonable services rendered free of
charge; special services at cost, plus 10%.
Foreign language programs: Accepted;
translation must be furnished in advance.
Artists bureau: None, as such, but station
has a register of 6 orchestras and 56 en-
tertainers for convenience of advertisers.
Base rate: $30.

Copy restrictions: Accept beer, but no
wine or hard liquor; announcements
limited to 100 words; all copy subject to
station approval. E, T. library: MacGregor.

Sta-

News: Transradio; AP. News periods: 9:45
AM.,, 11:45 AM., 12:42 P.M. (AP news),
2:23 P.M,, 5:25 P.M,, 6:20 P.M.,, 8 P.M,, all
10 minutes, all Monday through Saturday;
4-4:10 P.M., Sunday only.

KLPM, MINOT

Operator: John B. Cooley, Fair Block.
Phene: 1267. Power: 1,000 and 500 watts
on 1360 ke, Affiliation: None. Opened:
October 1, 1929.

General and commercial manager: E. H,
Cooley, Station manager, program and
publicity director: R. J. Schmidt. Chief
engineer: C. W, Baker. Artists bureau
head: Leslie E. Maupin. Musical director:
Kay McGrath.

Rep: Transamerican Broadcasting and
Television Corp. Seating facilities: Can
accommodate 100 persons. Merchandising:
Cooperate with advertisers upon request;
services worked out between station and
individual accounts. Foreign language
programs: Accept Norwegian, German and
Russian programs. Artists bureau: Setup
nominal only. Base rate: $30 (% hr.).

Copy restrictions: Beer and wine ac-
cepted; no liquor or patent medicine ad-
vertising; copy censored for misleading
claims, and commercials are restricted to a
maximum of 3 minutes. E. T. library:
World, News: Transradio. News periods:
7:30-7:35 A.M., 8:30-8:35 AM, 9:30-9:35
AM., 10:30-10:35 AM., 11:30-11:35
A.M., 12:35-12:40 P.M., 1:30-1:35 P.M., 6:30-
6:35 P.M., 7:30-7:35 P.M., 8-8:15 P.M., 9:30-
9:45 P.M., all Monday through Saturday;
5:45-6 P.M., Sunday only.

KOVC, VALLEY CITY

Operator: KOVC, Inc, 312 Fifth Ave.
Phone: 408. Power: 250 and 100 watts on
1500 kc. Affiliation: None. Opened: Oct.

19, 1936.

General manager: Dalton Le Masurier®.
Station director, commercial manager:
William L. Wallace. Program director:
Robert E. Ingstad. Chief engineer: Bey

Greene.
Rep: None. Seating facilities: 1,000 per-
sons. Merchandising: Partial service; two

display windows for sponsor use. Foreign
language programs: No restrictions on this
type of business. Artists bureau: Nomin-
ally maintained. Base rate: $20.

Copy restrictions: Will accept beer; no
wines or other alcoholic beverages. E. T.
library: None. News: UP. News periods:
8-8:15 A.M., noon, 12:35-12:45 P.M. (local
news), 6:15-6:30 P.M,, all daily.

* Also general manager of KFJM, Grand
Forks, N. D., and KDAL, Duluth, Minn.
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We sell

5000 watts

— and elbow grease!

INCINNATI has a lot of radio sta-
C tions—some of them with lots of
power. And all four of the bigger
stations are network stations. Which
ought to make things complicated
for a time buyer. But they’re not.
Crossley, Inc., conducting the larg-
est coincidental study ever made in
Cincinnati, demonstrated again that
WKRC was an unquestioned first in
popularity—day and night—among
all of the local network stations.

It isn’t just the 5000 watts. Tt isn’t
just the 550 kilocycles. Tt isn’t just
the complete Columbia program-
ming. It’s all of those things...plus

elbow grease!

WKRC produces shows that catch
the flavor of Cincinnati. And the in-
terest. And the enthusiasm. wkrc
“special events” is one of the livest
outfits in radio. So listeners tune to
WKRC when they want to know
what’s doing in Cincinnati.

We always reserve a couple of cans
of elbow grease for our dealers, too.
Every important dealer in Cincin-
nalti is contacted by WkRc all of the
time — on behalf of our sponsors.
WKRC advertising rings the bell all
down the line...wholesaler, re-

tailer, consumer.

You ought to sample some of our

very special brand of elbow grease.

Q/Q/ B RC * COLUMBIA’S STATION FOR CINCINNATI

550 Kilocycles. Owned and operated by the Columbia Broadcasting
System. Represented by Radio Sales: New York, Chicago, Detroit,
St. Louis, Cincinnati, Charlotte, N. C., Los Angeles, San Francisco
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Yor Yo who want FAGTS -
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140,803 CALLS MADE IN THE 13
STARRED MARKETS REVEALED:

The average audience tuned to WLW
is more than twice that of the ten
dominant local stations (8:30 A.M. to
10:30 P.M., Monday through Friday).
é;l FromMarch22through 'T'he combined cost of these stations
March 28,1939, RossFederal  j5 §1,830 per hour, or 69.4% greater

Research Corporation made

118,920 calls in 12 of the than WLW’s rate of $1s080'

cities starred. In the 13th  Gince these stations have an average
market, Cincinnati, Alberta

Burke Marketing and Re- ©Of 22.8% of the listening audience
searchCo.made21,883calls. and WLW has 48.3%, on an identical
@ The cities circled above  cost per listener basis WLW’s rate
were not included in this would be $3,876.

Survey, but it seems rea- . .
conable to assume that Write WLW or Transamerican Broad-

WLW does generally as well casting & Television Corporation for

in these towns, many of MORE FACTS AND FIGURES

which are not served by any

local station. ON WHY I SHOULD BUY

THE NATION’S STATION
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OHIO STATIONS—Continued

Chief engineer: R. J, Rockwell. Artists
bureau head: George C. Biggar. Musical
director: Joseph Cherniavsky. Research di-
rector: Meredith Runck. Continuity direc-
tor: Lee House.

Rep: International Radio Sales. Seating
facilities: Auditorium studio seats 400
(shared with WLW); second auditorium
seats 6,000 (available via special arrange-
ment). Merchandising: Dealer tie-ins, car
and bus cards, film trailers, changeable
neon signs; monthly house organ; publicity
sent to national and local fan magazines,
trade journals, and 45 papers in WSAI

area. Foreign language programs: No
policy listed. Artists bureau: Yes. Base
rate: $240.

Copy restrictions: Accept beer, but no
other alcoholic beverages; some patent
medicines accepted after investigation of
products; commercials must conform fo
standards of good taste. E. T. library: As-
sociated; Davis & Schwegler. News: INS;
UP. News periods: 8:30-8:33 A.M., 12:25-
12:30 P.M., 5:30-5:35 P.M., Monday through
Saturday; 9:30-9:45 P.M., Sunday through
Friday; 10:30-10:35 P.M., Monday through
Friday.

WCLE, CLEVELAND

Operator: Cleveland Radio Broadcasting
Corp., 1311 Terminal Tower. Phone: Pros-

pect 5800. Power: 500 watits on 610 ke
(to local sunset). Affiliation: Mutual
Broadcasting System. Opened: Jan. 1,

1927, as WJAY.

paper-owned by the

Dealer.)
Vice-president, general manager: H. K.

(Note: WCLE is news-
Cleveland Plain

Carpenter. Commercial manager: K. K.
Hackathorn. Advertising manager: John
T. Vorpe. Program manager: Russell
Richmond. Chief engineer: E. L. Gove.
Musical director: Louis Rich. Publicity
director: John T. Vorpe,

Rep: Radio Advertising Corp. Seating

facilities: Two largest studios seat 350-400

apiece. Merchandising: See description of
WHXK, Cleveland. Foreign language pro-
grams: Not accepted. Artists bureau:

See WHEK, Cleveland. Stock: See WHK,
Cleveland. Base rate: $112.50.

Copy restrictions: Spot announcements
limited to 100 words; chain breaks limited
to 40 words; commercial continuity on
daytime "guarter-hours is limited to 550
words; daytime half-hours, 800 words;
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daytime hours, 1,350 words; evening quar-
ter-hours, 425 words; evening half-hours,
700 words; evening hours, 900 words; no
false or misleading advertising; beer and
wines accepted if copy does not intend to
spread further use of these beverages; no
hard liquors. E. T. library: World; NAB;
Lang-Worth. News: UP. News periods:
6:55 AM, 9 AM, 11 AM, 1 PM, 2:15
P.M., 5:30 P.M,, all five minutes, all Mon-
day through Saturday; 9:30-9:45 A M., Sun-
day only.

WGAR. CLEVELAND

Operator: WGAR Broadcasting Co., Hotel
Statler. Phone: Prospect 0200. Power: 5,000

and 1,000 watts on 1450 kc. Affiliation:
CBS. Opened: Dec. 15, 1930.
President: G. A. Richards.®* General

manager: John F. Patt. Assistant man-
ager: Eugene Carr. Local sales manager:
Harry Camp. Editorial and promotion di-

*Also president of WJR, Detroit, Mich.,
and KMPC, Beverly Hills, Calif.

rector: Ellis C. Vander Pyl
rector: Worth Kramer.
ager: Carl George. Chief engineer: R.
Morris Pierce. Musical director; Walberg
Brown, Publicity director; Maurice Condon.

Rep: Edward Petry & Co., Inc. Seating
facilities: Ballroom Hotel Statler, 1,000;
studio A, 100; studio B, 75; Carnegie Hall
auditorium, 400; Public Auditorium, 15,000;
Music Hall, 2,500. Merchandising: Ccm-
plete service; keep lists and mail an-
nouncements of new air campaigns; circu-
larize retail outlets for cost; send speakers
to sales meetings; help introduce products;
check product sales; for cost of printing,
will deliver street car cards and get them
placed; send talent for retail store gather-
ings; preview air shows for dealers; lobby
display. Foreign language programs: Will
accept without restrictions as to day or
evening hours; also announcements. Ar-
tists bureau: Yes; has complete talent
roster. Stock: Privately held by G. A.
Richards, Leo Fitzpatrick, P. M. Thomas,
and John F. Patt. Base rate: $350.

Copy restrictions: Beer accepted at any

Program di-
Production man-
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[N PULLING

1t takes * pulling power* to make radio programs pay out. It takes *low cost
per inquiry”’ to produce profits. Will WHEK-WCLE deliver these?

A nationally-known oil corporation offered as a
test, acompassring for children. To getit,five gal-
lons of gasoline had to be purchased. The receipt
Pplus a dime had to be sent in. Inside of 3 weeks,
13,000 rings were mailed out. From the adver-
tising manager, this message: "We have enjoyed
new, all time records in the Cleveland area.”

A national advertiser offered a health maga-
zine with a product sample requiring the sending
in of money—from dimes to dollar bills. This pro-

duced 3,000 quickinquiries—and a grateful note
irom the agency in charge: ‘“Your station is now
producing the lowest cost per inquiry of any
station of the 12 we are now using.’’

Another national advertiser made a test offer
by four announcements only. A dime and a box
top were required. 17,000 replies werereceived.
The agency wrote: “‘Our offer on your station
exceeded two other major markets and we are
very much pleased.”

Double PULLING POWER!

WHEK

Now 5@ QO WATTS, daytime

When yvou buy WHK-WCLE for your radio program, you are harnessing top
potential pulling power to your sales message. Resuli: PAY DIRT!

THE UNITED

A
BROADCASTING

Also Operating WHKC —Columbus, Ohio
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OREGON STATIONS—Continued

KOAC, CORVALLIS
Operator: OQOregon State Agricultural
College. Power: 1,000 watts on 550 ke.
This station is non-commercial.

KORE, EUGENE

Operator: Frank L, Hill and C. G. Phil-
lips doing business as the Eugene Broad-
cast Station, Kore Bldg. Phone: 3. Power:
100 watts on 1420 kc, Affiliation: Mutual;
Don Lee Broadcasting System. Opened:
1927. (Note: Frank L. Hill and C. G.
Phillips also own XIDO, Boise, Idaho.
KORE has “friendly connections,” but no
cross-ownership with the Eugene Register
Guard.)

"Proprietor: Frank I. Hill. Station man-
ager, commercial manager: Glenn E. Mec-
Cormick. Program director, publicity: Day
Foster, Chief engineer: Harold Gander.

Rep: John Blair & Co. Seating facilities:
Glass-encased reception room, 200 persons.
Merchandising: Maintain such a service;
details do not conform to any set policy.
Foreign language programs: No demand for

such in station area. Artists bureau: None,
Base rate: $37.50.

Copy restrictions: Accept wine, beer,
whiskey and patent medicines if “legiti-
mate” and conforming to FCC regulations.
E. T. library: MacGregor. News: UP, News
periods: 9-9:05 AM., 10-10:05 A.M. noon-
1215 P.M,, 3:45-4 P.M., 6:45-7 P.M, all
Monday through Saturday.

KFJI, KLAMATH FALLS

Operator: KFJI  Broadcasters, Inc.
Power: 100 watts on 1210 ke. Affiliation:
None.

Base rate: $25.
No further information available after
repeated requests.

KLBM, LA GRANDE
Operator: Harold M. Finlay and Mrs.
Floise Finlay, Sacajawea Inn. Phone: 220.
Power: 250 and 100 watts on 1420 ke.
Affiliation: None. Opened: Sept. 30, 1938,
(Note: Harold M. Finlay is also publisher

Sell the prosperous Oregon Market with

KG

$20 %C 5000 WATTS BAYTIME
1000 WATTS NIBHTS

NBC RED

MO0 STATIONS
THE
OREGONIAN

PORTLAND, OREGON

REPRESENTATIVES

EDWARD PETRY & CO. INC.

NEW YORK, CHICAGO, DETROIT, ST.LOUIS, SAN FRANCISCO, LOS ANGELES
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of the La Grande Morning Observer.)

Manager: Harold M. Finlay. Program
director: Floyd Bryant. Chief engineer:
Paul Walden.

Rep: Cox and Tanz. Base rate: $15 (Y
hr.).

Copy restrictions: Station reserves the
right to refuse any copy not on a level
with the character of the station or the
advertiser. E. T. library: NBC Thesaurus.
News: UP. News periods: 8:15 AM., 10:15
AM., 12:15 PM., 3:30 P.M. 6:30 P.M,
all 15 minutes, all Sunday through Friday.

KOOS, MARSHFIELD

Operator: KOOS, Inc. Hall Building.
Phone: 432. Power: 250 and 100 watts on
1200 kc. Affiliation: Mutual; Don Lee

Broadcasting System. Opened: July, 1928.
(Note: KOOS also maintains studios in
North Bend; affiliated with Coos Bay
Times, Fugene News and Salem States-
man.)

President-manager, station manager, pub-
licity director: Walter L. Read. Commer-
cial manager: Ben E. Stone. Program di-
rector, artists buream head, musical di-
rector: Chester B. Wheeler. Chief engin-
eer: Paul Spargo.

Rep: Walter Biddick Co. Seating facili-
ties: None (can use local theatre when need

arises). Merchandising: Full service ren-
dered through commercial department.
Foreign language programs: Accepted.

Artists bureau: None. Base rate: $37.50.

Copy restrictions: All material subject to
Federal Trade Commission and FCC regu-
lations; alcoholic beverages not accepted.
E. T. library: Transco. News: UP. News
periods: 7:30-7:45 A.M., 12:30-12:45 P.M., 6-
6:15 P.M., 9-9:15 P.M. (last named from
Don Lee), all apparently daily.

KMED, MEDFORD

Operator: Mrs, W, J. Virgin, Sparta Bldg.
Phone: 305. Power: 1,000 and 250 watts
on 1410 ke. Affiliation: NBC Red and Blue
Pacific Coast Supplementary  Group.
Opened: September, 1932,

Owner: Mrs. W. J. Virgin. Commercial
manager: L. P. Bishop. Sales manager:
A, A. Adler. Program director: Gladys La
Marr. Chief engineer: D. H, Rees.

Rep: None. Seating facilities: Main studio
seats 50 persons. Merchandising: Help man-
ufacturers and distributors in securing lo-
cal tie-ins and new retail outlets for their
products. Foreign language programs: Not
accepted; population less than 29 foreign.
Artists bureau: None. Base rate: $120.

Copy restrictions: Beer and light wines
accepted; no hard liquors; all proprietary
copy with a “personal” angle is closely

edited; all copy subject to station approval.
E. T. library: NBC Thesaurus; Standard.
News: Transradio. News periods: 8:30 A.M,
12:30 P.M., 7 P.M,, all 15 minutes, all Mon-
day through Saturday; 6:15-6:3¢ P.M., Sun-
days only.

KALE, PORTLAND

Operator: KALE, Inc, New Heathman
Hotel. Phone: Atwater 7209. Power: 5,000
and 1,000 watts on 1300 kc. Affiliation:
Mutual; Don Lee Broadcasting System.
(Note: KALE is affiliated with the Oregon
Journal, as is KOIN of the same city.)

President: C. Roy Hunt; Station man-
ager: Ted Kooreman. Sales manager:
Charles E. Couche. Production manager:
Ted Cooke. Program director: Henry
B. Swartwood, Jr. Technical director: Louis
S. Bookwalter, Publicity director: Lester
Halpin.

Rep: Free & Peters, Inc. Seating facili-
ties: None. Merchandising: Publicity in
the “Radio Advertiser,” which is circu-
lated to retail stores; also advertise new
programs in the Oregon Journal. Foreign
language programs: Subject to restrictions
which practically prohibit: controversial
subjects not allowed. Artists bureau: None.
Stock: Principally held by C. Roy Hunt,
C. W. Myers and The Oregon Journal. Base
rate: $60 (% hr.),

Copy restrictions: Alcoholic beverage and
medicinal spot advertising not accepted.
E. T. library: World; Associated; Lang-
Worth. News: INS; UP, News periods:
§:45-9 A, 1:30-1:40 P.M., 4:30-4:40 P.M.,
9-9:15 P.M., all Monday through Saturday.

KBPS, PORTLAND

Operator: Benson Polytechnic School, R.
T. Stephens, agent. Power: 100 watts on
1420 ke (shares time with KXL).

This station is non-commercial.

KEX, PORTLAND

Operator: Oregonian Publishing Co.,
Oregonian Bldg. Phone: Atwater 2121.
Power: 5000 watts on 1180 ke, Affiliation:
NBC Pacific Coast Blue. Opened: 1931,
(Note: This station is NBC owned, but
operated by the Portland Oregonian, also
owners of KGW, Portland.)

General and station manager: W. Carey
Jennings. Production manager: H. Q. Cox.
Chief engineer: Harold Singleton. Musical

director: Abe Bercovitz. Sales manager:
Paul Connet. Traffic manager: Ralph
Greer.

Rep: Edward Petry & Co., Inc. Seating

facilities: Studio A, 150 persons; studio C,
125 (facilities shared with KGW). Mer-
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chandising: Publicity and information ac-
corded through newspaper affiliate. For-
eign language programs: Not accepted.
Artists bureau: None. Base rate: $93.75.

Copy restrictions: Beer and light wines
accepted weekdays after 10 P.M. only; no
liquor advertising; patent medicines ac-
cepted if approved by station manage-
ment; copy must not exceed 100 words in
each five minutes of program. E. T. library:
NBC Thesaurus. News: INS; Transradio.
News periods: 10:30 A.M,, 11 P.M., both 15
minutes, both Monday through Saturday;
12:30 P.M,, 8:15 P.M., both 15 minutes, both
every day.

KGW, PORTLAND

Operator: Oregonian Publishing Co,,
Oregonjan Bldg. Phone: Atwater 2121.
Power: 5,000 and 1,000 on 620 kc. Affilia-
tion: NBC Pacific Coast Red. Opened:
March 25, 1922, (Note: This station is
newspaper-owned by the Portland Ore-
gonian, which also operates KEX).

General and station manager: W, Carey
Jennings. Production manager: H. Q. Cox.
Chief engineer: Harold Singleton. Musical
director: Abe Bercovitz. Sales manager:
Paul H. Connet. Traffic manager: Ralph
H. Greer.

Bep: Edward Petry & Co., Inc. Seating
facilities: Studio A, 150 persons; studio C,
125 (these studios shared with XEX).
Merchandising: Publicity and listings
through newspaper affiliate. Foreign lan-
guage programs: Not accepted. Artists bu-
reau: None. Base rate: $165.

Copy restrictions: Beer and light wines
accepted weekdays after 10 P.M. only; no
liquor advertising; patent medicines ac-
cepled if approved by station management;
copy must not exceed 100 words in each
five minutes of program. E. 'F. library:
NBC Thesaurus, News: INS; Transradio.
News periods: 7:45 A.M,, 3:30 P.M., both 15
minutes, both Monday through Saturday;
12:45-1 P.M., Sunday.

KOIN. PORTLAND

Operator: KOIN, Inc., New Heathman
Hotel. Phone: Atwater 3333. Power: 5,000
and 1,000 watts on 940 ke. Affiliation:
CBS. Opened: 1924, (Note: This station
is affiliated with the Oregon Journal as
is KALE of the same city.)

President: Charles W. Myers. General
manager and treasurer: C. Roy Hunt. Sales
manager: Charles E. Couche, Production
manager, artists bureau head: Johnnie
Walker, Program director: Henry B.
Swartwood, Jr. Technical director: Louis

S. Bookwalter, Musical director: Joseph
Sampietro, Publicity director: Lester Hal-
pin.

Rep: Free & Peters, Inc. Seating facili-
ties: About 100 persons. Merchandising:
Publishes “Radio Advertiser” and circu-
lates the publication to retail stores; Ore-
gon Journal lists programs with sponsor
names. Foreign language programs: Ac-
ceptance rules are strict to the point of
prohibition; none currently on station;
English translation must be submitted in
advance, Artists bureau: Yes; lists about
20 artists. Steock: Control held- by C. W.
Myers; the Oregon Journal, and C. Roy
Hunt held the balance. Base rate: $100
(% hr.).

Copy restrictions: Commercial continuity
limited to network standards of CBS; no
medical advertising accepted; no alcoholic
beverages. E. 'F. library: World; Associ-
ated; Lang-worth. News: INS; UP. News
periods: 7:45-8 A.M., 11:45-noon, 3-4 P.M.
(participating program with news and
music), 10-10:15 P.M., evedy day.

KWTJJ, PORTLAND

Operator: XWJJ Broadeast Co., Inc,, 622
S. W. Salmon St. Phone: AT 4393. Power:

When You Think

OREGON
Think

KOIN

- Portland’s
CBS Outlet

FREE & PETERS

National Representatives
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PENNSYLVANIA STATIONS—Continued

but can contact talent for the sponsor.
Base rate: $125,

Copy restrictions: Beer accepted, provid-
ing commercials are in “good taste”; liquors
only after 11 P.M.; station reserves the
right to censor misrepresentations, or prod-
ucts not conforming to federal laws. E. T.
library: NBC Thesaurus. News: Transradio.
News periods: 10:10-10:15 A.M., 12:30-12:45
P.M.,, 6:30-6:45 P,M., 11-11:05 P.M., Monday
through Saturday; 1-1:30 P.M. (news in
review), Sunday only.

WKBO, HARRISBURG

Operator: Keystone Broadcasting Corp.,
31 North 2nd St. Phone: 4-0181. Power:
250 and 100 watts on 1200 kc. Affiliation:
NBC Supplementary Basic Service, Open-
ed: 1927, (Note: This station is newspaper-
affiliated with the Harrisburg Telegraph.)

Station Manager: C. G. Moss. Commer-
cial manager: George C. Smith.

Rep: Paul H. Raymer Co. Seating fa-
cilities: Victoria Theatre, 1,700; occasional
broadcasts from the Chestnut Street Audi-
torium, 500. Merchandising: None. For-
eign language programs: Accepted. Artists
bureau: Lists about 45 artists, directors,
orchestras and announcers. Base rate: $125.

Copy restrictions: None listed. E. T. li-
brary: World. News: UP. News periods:
No information available,

WAZL, HAZELTON

Operator: Hazelton Broadcasting Serv-
ice, Inc,, Broad & Laurel Sts. Phone: 1488.
Power: 100 watts on 1420 ke. Affiliation:
Mason-Dixon Radio Group. Opened: 1932.

President: Clair McCullough*. Station
and commercial manager: Victor C. Diehm.
Program director: Thomas Tito, Chief
engineer: J. E. Mathiot. Artists bureau
head: Kathryn Kahler. Musical director:
Henry Cohn. Publicity director: James
Peiser,

Rep: Paul H. Raymer Co. News: Trans-
radio. Seating facilities: None. Merchan-
dising: Usual services rendered, including
publicity and listing through newspaper
affiliates.  Feoreign language programs:
Specialize in such programs. Artists bur-
eau: Setup nominal only. Base rate: $85.

Copy restrictions: All copy must conform
to station standards. E. T. library: NBC
Thesaurus. News: Transradio. News per-
iods: 9 AM., 12:15 P.M., 7 P.M., 9:45 P.M,,
all 15 minutes, all Monday through Sat-
urday.

®

Also president of WEST, Easton, Pa.,
WORK, York, Pa., WDEL and WILM, Wil-
mongton, Del, and vice-president of
WGAL, Lancaster.

WJAC, JOHNSTOWN

Operator: WJAC, Inc.,, Tribune Annex.
Phone: 24-361. Power: 250 and 100 watts on
1310 ke (specified hours with WFBG). Af-
filiation: None. Opened: March, 1925. (Note:
This station is owned by the Johnstown
Tribune.)

President: Walter W. Krebs. Station and
commercial manager: J. C. Tully. Program
director: J. P. Foster. Chief engineer: A. J.

Reid.
Rep: Cox and Tanz  Seating facilities:
None. Merchandising: None. Foreign lan-

guage programs: Accepted; copy must be
submitted in English as well as the for-
eign language one week prior to broadcast.
Artists bureau: None. Base rate: $85.
Copy restrictions: None listed. E. T. li-
brary: NBC Thesaurus. News: From pa-
rent paper. News periods: 10:25-10:30
A.M,, 6:15-6:15 P.M., daily except Sunday.

WGAL, LANCASTER

Operator: WGAL, Inc., 8 W. King St.
Phone: 5252. Power: 250 and 100 watts on
1500 ke. Affiliation: NBC Basic Supplemen-
tary Service; Inter-City Broadcasting Sys-
tem; Mason-Dixon Radio Group. Opened:
1922, (Note: This station is affiliated with
the Lancaster New Era and Intelligence
Journal).

Vice-president: Clair R. McCullough®.
Station and commercial manager: Walter
0. Miller. Program and musical director:
Ernest Stanziola. President, chief engi-
neer: J. E. Mathiot. Publicity director:
Paul Rodenhauser.

Rep: Paul H. Raymer Co.. Seating facili-
ties: Can accomodate 250 persons. Mer-
chandising: Usual services rendered, in-
cluding publicity and listings in news-
paper affiliates. Foreign language pro-
grams: Will accept. Artists bureau: None.
Base rate: $100.

Copy restrictions: All copy must conform
to station standards. E. T. library: Lang-
Worth: Transco. News: Transradio. News
periods: § AM., 12:15 P.M,, 6 P.M.,, 11 P.M.,
all 15 minutes, all Monday through Satur-
day.

* See footnote to WAZL, Hazelton, Pa.

WKST, NEW CASTLE
Operator: Keystone Broadcasting Co.,
Cathedral Bldg. Phone: 5050. Power: 250
watts on 1250 ke (to local sunset). Affilia-

tion: None. Opened: Oct. 23, 1938.
President, general manager: S. W. Town-
send. Station manager, program and mu-
sical director, artists bureau head: Arthur
W. Graham. Commercial manager: Her-
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WJIAS does such a good radio job that

more than 99145 percent of the people who
listen to Columbia programs in the rich

Pittshurgh trading area tune in this station.

More than 6 million people all
reached by WJAS. No duplication 4

of service from outside stations.

COLUMBIA Wm. G. Rambeau Co.
BASIC NETWORK Representatives
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PENNSYLVANIA STATIONS—Continued

approved by legal department; all copy
checked for good taste and truthfulness.
E. T. library: Standard; NAB; Davis &
Schwegler. News: Transradio. News peri-
ods: 7:45 AM., 10:45 AM., 1:45 P.M, 5:45
P.M., 10 P.M., all 15 minutes, all Monday
through Saturday; 10:45 A M., 5:45 P.M,,
7:30 P.M., 10 P.M,, all 15 minutes, all Sun-
day.

WCAE, PITTSBURGH

Operator: WCAE, Inc, Hotel William
Penn. Phone: Atlantic §900, Power: 5,000
and 1,000 watts on 1220 kc. Affiliation:
NBC Basic Red; Mutual. Opened: May 3,
1922. (Note: This station is affiliated with
the Pittsburgh Sun-Telegraph.)

Station manager: Leonard Kapner. Pro-
gram director: R. C. Daniel, Chief engi-
neer: James Schultz. Musical director:
Earl Truxell. Publicity director: James
Murray. Sales manager: Lester Lindow.

Rep: International Radio Sales. Seating
acilities: Observation room seats 25 per-
sons. Merchandising: Offer complete ser-
vice at actual cost. Foreign language pro-
grams: Not accepted. Artists bureau: None.
Base rate: $475.

Copy restrictions: Beer and light wines
accepted; patent medicines must be ap-
proved by Federal Trade Commission; sta-
*ion break announcements limited to 30
. Hrds; all copy subject to station approval

we revision. E. T. library: World, News:
or » News periods: 8-8:10 A.M,, noon-12:10
INS | :15-6:25 P.M., 11-11:10 P.M., Monday
P.N, 6zh Saturday; 1:45-2 P.M., Sunday
only.

WJAS, PITTSBURGH

Operator: Pittsburgh Radio Supply
House, 411 Seventh Ave. Phone: Grant
4860. Power: 5,000 and 1,000 watts on 1290
ke, Affiliation: CBS, Opened: Aug. 4, 1922.
(Note: Same operators also control WHJIB,
Greensburg, Pa.)

President and general manager: H. J.
Brennen*. Commercial manager: Robert
M. Thompson, Sr. Program director: James
Hughes. Chief engineer: Walter McCoy.
Musical director: Baron Elliott. Publicity
director: Marian Caughey.

Rep: William G. Rambeau Co. Seating
facilities: Playhouse seats 1,200. Merchan-
dising: Station publicity; key dealer con-
tacts. Foreign language programs: Ac-
cepted, subject to station approval. Artists
bureau: None. Base rate: $384.

Copy restrictions: Wine programs taken
after 10:30 P.M.; no liquors. E. T, li-

* Also president of KQV, Pittsburgh.

brary: None. News: Transradio. News pe-
riods: 8 AM.,, 12:30 P.M,, 6:15 P.M.,, 11 P.M,,
all 15 minutes, all Monday through Sat-
urday; 10:30-10:45 P.M., Sunday only.

WWSW, PITTSBURGH

Operator: Walter and Downing Radio
Corp., Hotel Keystone. Phone: Grant 5200.
Power: 250 and 100 watts on 1500 ke. Af-
filiatien: Quaker Network. Opened: May
31, 1931, (Note: This station is newspaper-
owned by the Pittsburgh Post-Gazette.)

Station manager: Frank R. Smith, Jr.
Program and musical director, artists bu-
reau head: Walter E. Sickles. Publicity
director: H. B. Trautman.

Rep: Cox and Tanz., Seating facilities:
100 persons. Merchandising: Complete ser-
vice available; details and estimates upon
request. Foreign language programs: Ac-
cepted. Artists bureau: Setup nominal
only. Base rate: $125.

Copy restrictions: Beer, wine and liquor
advertising accepted “with restrictions”;
all copy must conform to station standards
and government regulations. E. T. library:
Standard; MacGregor., News: INS; also
from parent paper. News periods: 8:30-
8:45 A M., Monday through Saturday; 12:05-
12:15 P.M. 6-6:15 P.M.,, Sunday through
Friday; 10:30-10:45 P.M., every day. (Note:
Also Dbroadcast numerous bulletins; all
sponsored and subject to sponsorship.)

WEEU, READING
Operator: Berks Broadcasting Co. Power:
1,000 watts on 830 kc (daytime). Affilia~
tion: NBC Basic Supplementary Service.
Base rate: $150.
No further information available.

WRAW, READING
Operator: Reading Broadcasting Co.
Power: 100 watts on 1310 kc. Affiliation:
NBC Basic Supplementary Service.
Base rate: $120.

No further information available after
repeated requests

WGBI SCRANTON

Operator; Scranton Broadcasters, Inc.,
1000 Wyoming Ave. Phone: 6296. Power:
1,000 and 500 watts on 880 kc (divides
time with WQAN).  Affiliation: CBS.
Opened: Jan, 12, 1925,

President: Frank Megargee. General
manager: George D. Coleman. Station man-
ager: R. E. McDowell, Chief engineer: K.
R. Cooke.

Rep: John Blair & Co. Seating facilities:
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PENNSYLVANIA STATIONS—Continued

ing not accepted. E. T. library: NBC
Thesaurus. News: UP, Ncws periods:
7:30-7:45 A.M., 8:45-8:55 A.M., 11:50-noon,
5:45-6 P.M,, all Monday through Saturday;
3:30-3:45 P.M., 10:30-10:45 P.M., Monday
through Friday; 16-10:15 P.M., Saturday
only; 10 AM, 2 P.M, 5 P.M, 10 P.M,, all
15 minutes, all Sunday.

WBRE, WILKES-BARRE

Operator: Louis G. Baltimore, 62 S.
Franklin St. Phone: 3-3101. Power: 250
and 100 watts on 1310 ke, Affiliation: NBC
Red and Blue Supplementary Basic Serv-
ice. Opened: 1924.

General and station manager: Louis G.
Baltimore, Commercial manager: S. R.
Baltimore. Program and publicity di-
rector: Franklin D. Coslett. Chief en-
gineer: Charles Sakoski. Artists bureau
head: Jerry Butler. Musical director:
Louis Savitt.

Rep: None. Seating facilities: Four stu-
dios, seating 100 persons; outside auditori-
um, seating 500. Merchandising: Render
“‘all possible cooperation.” Foreign lan-
guage programs: Accepted. Artists bureau:
Yes; lists about 55 artists. Base rate: $120.

Copy restrictions: Accept beer, wine,
liquor and legitimate patent medicine ad-
vertising; cooperate with “Truth in Adver-
tising” department of local Chamber of
Commerce in censoring copy. E. T. library:

Standard, News: Transradio; local news.
News periods: 9:30-9:45 A .M., 12:30-12:35
P.M. (local news), 1:39-1:35 P.M. (local

news), 2:30-2:45 P.M.. 5:45-5:30 P.M. (local
news). 6:15-6:30 P.M., 7:25-7:30 P.M., 11-
11:15 P.M,, all Monday through Saturday.

WRAK, WILLIAMSPORT

Operator: WRAK, Inc., 244 W. Fourth
St.  Phone: 2-6116. Power: 250 and 100
watts on 1370 ke. Affiliation: None.

Opened: April 16, 1930. (Note: Majority
of stock in this station is held by publish-
ers of Williamsport Gazette & Bulletin and
Willlamsport Sun.)

President: Ernest M. Case. Station man-
ager: George E. Joy. Commercial man-
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ager: T. M. Metzger., Program director:
O. M. Linn. Chicf cngineer: Louis N.
Persio. Artists bureau head: P. M, Brein-
ing. Musical director: I. R. Berndt. Pub-
licity director: J. W. Mackey.

Rep: J. P, McKinney & Son. Seating
facilities: Can accommodate 150 persons
(admission by card only). Merchandising:
Complete service rendered, including win-
dow cards, newspaper and poster adver-
tising, and other promotional features.
Foreign language programs: None on sta-
tion. Artists bureau: Setup nominal only.
Stock: Principally held by the Sun-Gazette
Co. Base rate: $75.

Copy restrictions: No wine, beer or hard
liguor advertising accepted. News: Trans-
radio.

WORK, YORK

Operator: York Broadcasting Co., Inc..
13 S. Beaver S(. Phone: 6629. Power
1,000 watts on 1320 ke. Affiliation: Mason-
Dixon Radio Group; NBC Supplementary
Basic Service; Inter-City Broadcasting
System. Opened: March 21, 1932.

President: Clair R. McCollough*. Station
and commercial manager: J. Robert Gulick.
Program director: Harold Miller. Chief
engineer: J. E. Mathiot., Artists bureau
head: Wilhelmina Hollinger. Musical di-
rector: Frank Renaut. Publicity director:
John Neff.

Rep: Paul H. Raymer Co. Seating facili-
ties: None. Merchandising: Usual services
rendered including publicity and listings
through newspaper affiliates. Foreign
language programs: Accepted. Artists bur-
eau: Setup nominal only. Base rate $125.

Copy restrictions: Beer and wine ac-
cepted; no liguor wadvertising; all copy
must conform to station standards. E. T.
library: None. News: Transradio. News
periods: 7:55 A, M. 12:15 P.M., 6:30 P.M,,
11 P.M., duration not listed, all Monday
through Saturday.

Also wmresident of WEST, Easton. P-.
WAZL, Hazelton, Pu.,, WDEL and WILM.
Wilmington, Del.,, and vice-president of
WGAL, Lancaster, Pa.
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(207,300 radioc homes, or 51% ownership among the State’s
total of 407,000 families. Urban ownership is 69,500, or 70%
of urban families; rural ownership is 137,800, or 45% of

rural families.)

Radio Homes by Counties

Abbeville .......... 2,610 Dillon ......
Ajken ............. 5,790 Dorchester ..
Allendale .......... 1,460 Edgefield ....
Anderson .......... 9,400 Feirfield ....
Bamberg ........... 1,980 Florence ....
Barnwell ........... 2,350 Georgetown
Beaufort ........... 2,780  Greenville
Berkeley ........... 2,300 Greenwood
Calhoun ........... 1,680 Hampton ...
Charleston ......... 18,510 Horry .......
Cherokee .......... 3,580 Jasper ......
Chester ............. 3,640 Kershaw ....
Chesterfield ........ 3,480 Lancaster ...
Clarendon ......... 2,840 Laurens .....
Colleton ........... 2,750 Lee .........
Darlington ......... 4690 Lexington ...

WAIM, ANDERSON

Operator: Wilion E. Hall, Anderson Col-
lege. Phone: 800. Power: 100 watts on
1200 kec. Affiliation: CBS. Opened: April
8, 1935. (Note: This station is owned by
the publisher of the Anderson Independent
and Daily Mail.)

Owner: Wilton E. Hall. Station and
commercial manager: Ennis Bray. Pro-
gram and musical director: James A. Bul-
leit. Chief engineer: Wendel C. Roberts.
Artists bureau head: Edith Hall. Publicity
director: G. Paul Browne.

Rep: Sears and Ayer. Seating facilities:
Can accommodate 50 persons. Merchandis-
ing: Complete service, including sound car,
publicity and listings in Anderson Inde-
pendent and Daily Mail. Foreign language
programs: Not accepted. Artists bureau:
Yes; lists about 20 artists. Base rate: $120.

Copy restrictions: Beer accepted; no wine
or liquor advertising; patent medicines
must be approved by Federal Trade Com-
mission. E. T, library: World; Lang-
Worth. News: Press-Radio. News pe-
riods: 7:55-8 A.M., 9-9:10 A.M., 11:55-noon,
4:30-4:40 P.M., 8:55-9 P.M,, 10:05-10:15 P.M,,
all Monday through Saturday.

WCSC, CHARLESTON

Operator: South Carolina Broadcasting
Co., Inc., Francis Marion Hotel. Phone:
7611. Power: 1,000 and 500 watts on 1360
ke, Affiliation: NBC Southeastern Group.
Opened: 1930.

763

....... 2,580 DMcCormick ........ 1110
....... 2,140 Marion ............ 3,160
....... 1,930 Marlboro .......... 3,340
....... 2,250 Newberry .......... 4,120
....... 7,060 Oconee ............ 32330
....... 2,840 Orangeburg ........ 7,120
....... 15,870 Pickens ............ 3,610
....... 4,540 Richland ........... 13,520
....... 1,910 Saluda ............. 1,710
....... 3,590  Spartanburg ....... 14,700
...... 1,090 Sumter ............ 5510
....... 3370 Union .............. 3,570
....... 2,860 Williamsburg ...... 3,060
....... 4680 York .............. 6,330
....... 2,430
....... 4,140
President, station manager: John M.
Rivers, Vice-president: G. Richard Shafto.*
Commercial manager: Roland Weeks. Pro-
gram director: Charles McMahon. Chief

engineer: John B. Fuqua.
tor: Philip Sutterfield.

Rep: Free & Peters, Inc. Seating facili-
ties: Sludios accommodate 50 persons. Mer-
chandising: “General services” offered.
Foreign language programs: Not accepted.
Artists bureau: None. Base rate: $100.

Cepy restrictions: Accept beer and wine.
but no hard liquor; all copy subject to sta-
tion approval and government regulations.
E. T. library: World. News: UP. News
periods: 8 A.M.,, noon, 6:30 P.M., 11 P.M,,
all five minutes, all Monday through Sat-
urday; 2-2:05 P.M., Sunday.

Publicity direc-

*Also manager of WIS, Columbia, S. C.

WTMA, CHARLESTON

Operator: Y. W, Scarborough and J. W.
Orvin doing business as the Atlantic Coast
Broadcasting Co. Power: 250 and 100 watts
on 1210 ke.

At press time this station had a con-
struetion permit only.

WCOS, COLUMBIA
Operator: Carolina Advertising Corp.
Power: 250 and 100 watts on 1370 ke.
At press time this station had a con-
struction permit only.
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SOUTH DAKOTA STATIONS—Continued

plays sent on transcription tie-up. Foreign
language programs: Not accepted. Artists
bureau: Yes: lists about 45 artists. Base
rate: $50.

Copy restrictions: Beer and wine accept-
ed; no liquor advertising; all copy subject
to review by the management. E. T. li-
brary: NBC Thesaurus. News: Transradio.
News periods: 7:30-7:35 A.M., 9-9:05 A.M.,
9:45-9:50 A.M., 10 A.M. (livestock market),
11-11:05 AM., 11:55 AM. (livestock mar-
ket), 12:15-12:25 P.M., 12:30 (grain bulle-
tins), 1:45 P.M. (Dow Jones stock aver-
ages), 2-2:05 P.M. (local news only), 4-4:15
P.M, 7-7:15 P.M., 8:45-9 P.M., 9:45-10 P.M.,
all Monday through Saturday; 10:45-11
AM., 3:45-4 P.M., Sunday and holidays
only.

WCAT, RAPID CITY

Operator: South Dakota State School of
Mines. Power: 100 watts on 1200 kc (op-
erates specified hours daytime).

This station is non-commercial.

KELO, SIOUX FALLS

Operator: Sioux Falls Broadcast Associa-
tion, Inec., 317 S. Phillips Ave. Phone: 757.
Power: 250 and 100 watts on 1200 ke. Af-

filiation: NBC Red and Blue Supplemen-
tary Service. Opened: Sept. 9, 1837. (Note:
Sioux Falls Broadcast Association also
owns KSOO, Sioux Falls.)

President, manager: Joseph Henkin.
Vice-president, treasurer, publicity di-
rector: Sam C. Fantle, Jr. Commercial
manager: George R. Hahn, Vige-president
and program manager: Morton Henkin.

Merchandising manager: George (Bill)
Rohn. Chief engineer: Max Staley.
Rep: Howard H. Wilson Co. Seating fa-

cilities: Studio A, 75 persons; local the-
atre, 450; coliseum, 5,000 (shared with
KSOO). Merchandising: Maintains sep-
arate department; services rendered on per
unit basis. Foreign language programs:
Not accepted. Artists bureau: None, Stock:
Principally held by Joseph Henkin, Sam C.
Fantle, Jr., and Morton Henkin, Base rate:
$50.

Copy restrictions: Accept beer; no wine
or hard liguor; all programs must be in
English, and are subject to federal, state
and local rules and regulations. E. T, li-
brary: NBC Thesaurus. News: UP. News
perieds: Every hour on the hour from noon
to 6 P.M., 6:30-6:40 P.M., 9:30-9:45 P.M,, all
seven days per week; 12:30-12:45 P.M., 6:30-
6:40 P.M., 9:15-8:30 P.M., Sunday only.

Families at 35¢ Per M. i

yours on WNAX, of coursem

At WNAX, 5,000 watts power does the job of 50,000
~—and at 5,000 watt rates. In the 275 county WNAX
Daytime Primary Area live 3,917,000 pcople—
719,500 radio homes—who last year spent $891,-
466,000 for the things you’re trying to sell. Rates
in line with the 5,000 walts power (570 K. C. is the
seeret) make it possible for you to buy WNAX for
as little as 3 1/3¢ per radio family. Drop us a line
and ask for a copy of the map showing the job
WNAX did for Wayne feeds.

And, of course, you can buy WNAX in combination
with the Iowa Network at an exceptionally low rate.

YANKTON, S.D. » 570 Kilocycles * CBS

5000 WATTS L.S. e

1000 WATTS NIGHT

Represented by THE KATZ AGENCY

Key to a 5-STATE, $900,000,000 MARKET in the MIDWEST
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_NO ADVERTISING CAMPAIGN IS COMPLETE WITHOUT WSM _

3

A Salesman with

SEVEN LEAGUE

BOOTS
For Thirty Bucks

a week!

£, TERRESSEE
2 National Representatives,
EDWARD PETRY & €O., INC.
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TEXAS STATIONS—Continued

P.M. (market news), 4-4:05 P.M., 5-5:05
P.M, 6:30-6:35 P.M., 7-7:05 P.M., 8-8.05
P.M. midnight-12:15 A.M., all apparently
daily.

KNEL, BRADY

Operator: G. L. Burns. Phone: 77. Power:
250 watts on 1500 kc (daytime). Affiliation:
None. Opened: Nov. 7, 1935.

Managing director: J, S. Sloane. Com-
mercial manager: C. N. Newlin. Program
director: Forrest Cox. Chief engineer:
Marion Crawford. Musical director: Cecil
Streigler.

Rep: Cox and Tanz. Seating facilities:
Small reception room. Merchandising: Con-
tact retail outlets, furnish letters to trade,
arrange window displays, counter cards,
route lists, market surveys, etc.; newspaper
cooperation on programs. Foreign languagc
programs: Spanish programs currently on
station; all announcements subject to strict
supervision. Artists bureau: Setup nominal
only. Base rate: $50.

Copy restrictions: No announcements
may be over 100 words in length. E. T.
library: MacGregor; Davis & Schwegler.
News: From San Angelo Times & Standard;
also local news. News periods: 8-8:15 A.M.,
6:15-6:30 P.M., both every day.

KGFI, BROWNSVILLE

Operator: Eagle Broadcasting Co., Inc,
P. O. Box 329, Brownsville; Stonewall
Jackson Hotel, San Benito; Madison Hotel,
Harlingen. Phones: Brownsville 1044; San
Benito 666; Harlingen 1474, Power: 250 and
100 watts on 1500 kc. Affiliation: None.
Opened: Aug. 20, 1937.

General manager: Lawrence D. Yates.
Station and commercial managers: Law-

rence D. Yates, Brownsville; Grover A.
Godfrey, Harlingen; ??? Ransom. San
Benito. Program directors: Bob Thorn-

ton, Brownsville; M. Gallagher, San Benito;
B. Simpson, Harlingen. Chief engineer:
Willis Wilson,

Rep: Cox and Tanz. Seating facilities:
None listed. Merchandising: None listed.
Foreign language programs: Accept Spanish
programs only. Artists bureau: None. Base
rate: $30 (1% hr.).

Copy restrictions: All copy subject to ap-
proval of station management. E. T. library:
MacGregor. News: AP. News periods: 7:15-
7:30 AM., 7-7:15 P.M. Monday through
Saturday; noon-12:15 P.M., every day.

WTAW, COLLEGE STATION
Operator: Agricultural and Mechanical
College of Texas. Power: 500 watts on 1120
ke (operates specified hours).

This station is non-commercial;
owncd.

college-

KRIS, CORPUS CHRISTI

Operator: Gulf Coast Broadcasting Co.
Power: 500 watts on 1330 kec. Affiliation:
NBC Southwestern Additional to Red or
Blue; Mutual; Texas State Network.
Opened: 1937, (Note: This station is affil-
iated with the Corpus Christi Caller-
Times.)

Base rate: $120.

No further information available.

KAND, CORSICANA

Operator: Navarro Broadcasting Assn,,
State National Bank Bldg. Phone: 30.
Power: 100 watts on 1310 ke (to local sun-
set). Affiliation: Mutual; Texas State Net-
work. Opened: May 17, 193T7.

Personnel: Station policy does not permit
such listing.

Rep: None. Seating facilities: Main studio
accommodates 100; theatre available seat-
ing 800. Merchandising: Issue direct mail
to dealers; distribute window cards. Foreign
language programs: Accepted. Artists bu-
reau: None. Base rate: $32.90.

Copy restrictions: Beer, wine, and patent
medicines accepted providing copy con-
forms to Federal Trade Commission regu-
lations, E. T. library: Standard. News: UP.
News periods: 7 AM., noon, 3 P.M,, 6 P.M.
(duration not listed), all apparently week-
days.

KRLD, DALLAS

Operator: KRLD Radio Corp., Adolphus
Hotel. Phone: 2-6811. Power: 50,000 watts
on 1040 ke, Affiliation: CBS. Opened: 1926.
(Note: This station is newspaper-owned by
the Dallas Times-Herald.)

Managing director: John W. Runyon.
Station and commercial manager: Clyde
W. Rembert. Program director: Ruth Clem.
Chief engineer: Roy M. Flynn. Musical di-
rector: Hyman Charninsky. Publicity direc-
tor: Douglas Hawley.

Rep: The Branham Co. Seating facilities:
Observation room seats 100 persons: studio
seats 20; Palm Garden, 500; Adolphus ball-
room, 1,500. Merchandising: Complete serv-
ice includes daily listings and gencral
publicity, daily and Sunday display
advertisements in Times-Herald. Foreign
language programs: Accepted with reserva-
tions. Artists bureau: None. Base rate; $400.

Copy restrictions: Accept beer and wine,
but no hard liquors; reserve right to censor
all copy not meeting station standards.
E. T. library: Standard. News: INS. News

776

www.americanradiohistorv.com


www.americanradiohistory.com

WwWww.americanradiohistorv.com


www.americanradiohistory.com

WwWww.americanradiohistorv.com


www.americanradiohistory.com

WwWww.americanradiohistorv.com


www.americanradiohistory.com

WwWww.americanradiohistorv.com


www.americanradiohistory.com

WwWww.americanradiohistorv.com


www.americanradiohistory.com

WwWww.americanradiohistorv.com


www.americanradiohistory.com

WwWww.americanradiohistorv.com


www.americanradiohistory.com

TEXAS STATIONS--Continued

and coemmercial manager: Howard W.
Davis. Program director: A. S. Bessan.
Chief engineer: R. R. Hayes. Publicity di-
rector: W, P, Smythe.

Rep: None. Seating facilities: Visitors
gallery, adjacent to main studio and
available for broadcasts, seats 300. Mer-
chandising: Maintain contact with food,
drug and beverage retail outlets; make
personal calls; send out letters and other
material supplied by advertisers; all serv-
ices gratis. Foreign language programs:
Not accepted “because we believe the
broadecasting of foreign language pro-
grams does not encourage the assimilation
of racial groups.” Artists bureau: None.
Stock: Station is a partnership of W. W.
MecAllister and Howard W. Davis. Base
rate: $60.

Copy restrictions: Accept beverage and
patent medicine advertising if it conforms
with standards of the Bexar County Medi-
cal Assn,, Better Business Bureau and San
Antonio Chamber of Commerce; station
reserves the right to edit, change or re-
ject announcements not in keeping with
its policy, and to refuse or discontinue any
copy for reasons satisfactory to itself.

KONO. SAN ANTONIO

Operator: Mission Broadecasting Co.,
317 Arden Grove. Phone: F 5171. Power:
250 and 100 watts on 1370 ke (divides time
with KMAC). Affiliation: None, Opened:
Jan. 28, 1927,

Owner and general manager: Eugene J.
Roth. Commercial manager: James M.
Brown. Program director: Bill Laurie.
Chief engineer: George Ing., Musical di-
rector: Ted Brown.

Rep: None. Seating facilities: Studio
seats 150 persons. Merchandising: Public-
ity tie-ups, stunts, artists appearances, etc.;
any other service at actual cost. Foreign
language programs: Programs and spot an-
nouncements in Spanish accepted; must
be placed on the nightly two-hour “In-
ternational Goodwill Program.”  Artists
bureau: Yes; lists a complete roster. Base
rate: $36 (% hr.).

Copy restrictions: Beer and wine accept-
ed; no hard liquors; all products and copy
must conform to “public welfare” and not
be in violation of any laws. E. T. library:
None. News: La Prensa (Spanish). News
periods: 6:45-7 P.M., Monday through Sat-
urday; 5:50-6 P.M., Sunday only. (Note:
All news is in Spanish.)

30
«/0 OF THE

COMBINED SAN ANTONIO,
AUSTIN & CORPUS CHRISTI
AUDIENCE ARE TUNED

According to a week’s study made by

ROSS-FEDERAL RESEARCH

Write us for further details

50.000 WATTS

SAN ANTONID

CLEARED CHANNEL
1190 KILOCYCLES

MEMBER TQN AFFILIATE NBC

=
REPHESENTED NATIONALLY BY EDWARD PETRY & CO,
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UTAH STATIONS—Continued

Rep: None. Seating facilities: None.
Merchandising: Publicity service rendered
at no extra cost. Foreign language pro-
grams: Not accepted. Artists bureau: None,
Base rate: Card not sent.

Copy restrictions: Recommendations of
the NAB Code of Ethics observed. E. T.
library: Standard. News: From the Salt
Lake Tribune; Christian Science Monitor.
News periods: 7:30-7:45 AM. (Tribune
news), 9:45-10 A.M. (Monitor news),
12:15-12:30 P.M. (Tribune news), 6:30-6:45
P.M. (local news), all Monday through
Saturday; 1:15-1:30 P. M. (Tribune news),
Sunday only.

KLO, OGDEN
Operator: Interstate Broadcasting Corp,,
Hotel Ben Lomond. Phone: 84, Power: 5,-
000 and 1,000 watts on 1400 kc. Affiliation:
NBC Blue Mountain Group. Opened: De-
cember, 1926. (Note: This station is affili-
ated with the Ogden Standard-Examiner.)

General manager: Paul R. Heitmeyer.
Commercial manager: Merrill J. Bunnell,
Program director; Ethel G. Clark. Chief
engineer: W. D’Orr Cozzens. Production
manager: Jack Riaska. Musical director:
Ed Berry.

Rep: Bryant, Griffith & Brunson, Inc.
Seating facilities: Two auditoriums, one
seating 650 persons, the other 400. Mer-
chandising: Pre-program announcements,
news stories in newspaper affiliate, and
one gratis newspaper advertisement—this
schedule depending on type of sponsor
contract; will issue letters to the trade for
exact cost of postage and printing; will
mail promotional material supplied by ad-
vertisers for cost of postage. Foreign
language programs: Would not be useful
in this region. Artists bureau: None.
Stock: Principally held by A. L. Glasmann
and Paul R. Heitmeyer. Base rate: $125.

Copy restrictions: Beer accepted; no
wines or hard liquors; all other adver-
tising matter subject to existing federal,
state and municipal regulations. E. T. li-
brary: MacGregor. News: AP. News pe-
riods: 8:30 AM., 12:30 P.M., 6:30 P.M., all
15 minutes, all Monday through Saturday.

KEUB, PRICE

Operator: Eastern Utah Broadcasting Co.
(8am G. Weiss), Price. Phone: 200, Power:
100 watts on 1420 kc. Affiliation: None,
Opened: Oct. 30, 1936.

Manager, publicity: Sam G. Weiss. Com-
mercial manager, program director: John
Richards. Chief engineer: Carl E. Busart.

Rep: None. Seating facilities: Can ac-
commodate about 25 persons. Merchandis-
ing: None. Foreign language programs:

788

No restrictions against this type of pro-
gram. Artists bureau: None. Base rate:
$35.

Copy restrictions: Beer and wines ac-
cepted; no hard ligquors; all contracts sub-
ject to government regulations. News:
Transradio.

KOVO, PROVO

Operator: Clifton A. Tolboe tr. as Citi-
zens Voice and Air Show. Power: 250 and
100 watts on 1210 kc.

At press time this station had a construc-
tion permit only.

KDYL, SALT LAKE CITY

Operator: Intermountain Broadcasting
Corp., Tribune-Telegram Bldg. Phone:
Wasatch 7180. Power: 5,000 and 1,000
watts on 1290 ke. Affiliation: NBC Red
Mountain Group. Opened: 1922,

President, general manager: S. S. Fox.
Commercial manager: W. E, Wagstaff.
Program director: George Snell. Produec-
tion manager: George Provol. Musical di-
rector: B. Woodbury. Chief engineer: J.

jé(fl’ap )

sALT LAKE

i hn
Heprescn\ah\ e Jo
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UTAH STATIONS—Continued

M. Baldwin. Publicity director: D. N. Sim-
mons.

Rep: John Blair & Co. Seating facilities:
Studio A, 50 persons; KDYL Radio Play-
house, 450; KDYL Open Air Theatre in
summer (Liberty Park) has capacity of
2,000; no admission charged. Merchandis-
ing: Display in KDYL’s Radio Playhouse
lobby show cases and windows; letters to
dealers in certain cases. Foreign language
programs: Not accepted. Artists bureau:
Yes. Base rate: $200,

Copy restrictions: Accept beer; no other
alcoholic  beverage advertising; patent
medicines subject to prior audition and
approval of copy; all copy subject to ap-
proval of Federal Trade Commission. E.
T. library: World; NBC Thesaurus. News:
Transradio. News periods: 7:30 A.M., 10:15
A.M,, 3:30 P.M, 10 P.M., all 15 minutes, all
Monday through Saturday; 6:15-6:30 P.M.,
Monday., Tuesday, Saturday; 6:30-6:45
P.M, Wednesday and Friday; 4:15-4:30
P.M., 11-11:15 P.M., Sunday only.

KSL. SALT LAKE CITY

Operator: Radio Service Corporation of
Utah, Union Pacific Bldg. Phone: Was.

3900. Power: 50,000 watts on 1130 kc. Affili-
ation: CBS. Opened: April 20, 1921. (Note:
KSL is affiliated with the Salt Lake Trib-
une).

President: J. Reuben Clark, Jr. Executive
vice-president: Earl J. Glade. Director of
station operations: Ivor Sharp. Commercial
manager: D. H. Vincent. Sales manager:
Lennox Murdoch. Program supervisor:
Glenn Shaw. Acting .chief engineer:
Willice Graves. Artists bureau head:
Irma Felt Bitner. Musical director: Al-
bert J. Southwick. Publicity director:
Thomas H. Axelsen.

Rep: Edward Petry & Co., Inc. Seating
facilities: KSL Concert Hall seats 800.
Merchandising: Circular letters calling at-
tention to program sent to dealers and
distributors; arrange for newspaper space
and publicity; issue courtesy spot an-
nouncements pre-plugging programs; con-
tact dealers, distributors, etc.; arrange dis-
play cards in studios; any other coopera-
tion, deemed reasonable, will be offered.
Foreign lapguage programs: No call for
these in view of the population’s high
(99%) English-speaking character. Artists
bureau: Yes. Stock: Principal holders are
the Latter Day Saints Church, The Salt

N

RS

There can be only one

In SALT LAKE CITY

INTERMOUNTAIN

i KS L

Nationally Represented by
EDWARD PETRY & COMPANY

and the

MARKET

50,000 WATT
CBS AFFILIATE
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VIRGINIA

(400,200 radio homes, or 65% ownership among the State’s
to}tal of 613,00.0' families. Urban ownership is 178,800, or 82%
of urban families; rural ownership is 221,400, or 56% of rural

families.)

Radio Homes by Counties

Accomac ........... 6,140 Frederick .......... 4,550 Orange ............ 1,800
Albemarle ......... 7,150 Giles ............... 1,660 Page ............... 2,190
Alleghany ......... 4,640  Gloucester ...,..... 1,630 Patrick ............. 1,840
Amelia ............. 1,110  Goochland ......... 970 Pittsylvania ........ 12,120
Amherst ........... 2,350 Grayson ........... 2610 p hat 730
Appomattox ....... 1,060 Greene ............ 710 owhatan ..........
Arlington 10,960 Greensville ........ 1,790 [Erince Edward ... 2,100
Augusta 7,870 Halifax ............ 5090 Frince George 3,680
Bath ............... 1,090 Hanover ........... 2,310 Prince William 1,990
Bedford ............ 3,930 Henrico ............ 49,810 Princess Anne ..... 2,440
Bland .............. 750 Henry ............. 3,750 Pulaski ............ 3,080
Botetourt ........... 21170 Highland ........... 580 Rappahannock ..... 970
Brunswick ......... 2,440 Isle of Wight....... 1,890 Richmond .......... 890
Buchanan .......... 1,730  James City ........ 1,120 Roanoke ........... 22,120
Buckingham 1,730 XKing and Queen.... 990 Rockbridge 3,900
Campbell ........... 11,660 King George ...... 750 Rockingham 5,800
Caroline ........... 1,880 King William....... 1,110 Russell ............. 3,290
Carroll ............ 2,820 Lancaster .......... 1,330 Scott ... 2,940
Charles City .. Shenondoah 3,290
Charlotte .. Smyth ............. 3,350
Chesterfield Southampton 3,400
Clarke ............. 1,030 Lunenburg ......... 1,800 Spotsylvania ....... 2,810
Craig .............. 510 Madison ............ 1,140 Stafford ............ 1,120
Culpeper ........... 1,900 Mathews ........... 1,200 Surry .............. 1,030
Cumberland ....... 950 Mecklenburg 4,010 Sussex ............. 1,620
Dickenson .......... 1,870 Middlesex .......... 1,100 Tazewell ........... 4,540
Dinwiddie .......... 8,210 Montgomery ....... 4,230 Warren ............ 1,270
Elizabeth City ..... 4,720 Nangsemond ........ 5,220 Warwick .......... 9,120
ESSeX .iuiiiniinninn. 930 Nelson ............. 2,080 Washington ........ 6,440
Fairfax ............ 3930 New Kent ......... 620 Westmoreland 1,180
Fauquier ........... 2,940 Norfolk ............ 47910 Wise .... 7,260
Floyd .............. 1,450 Northampton 2,910 Wythe ............. 2,000
Fluvanna .......... 990 Northumberland .... 1,560 York ............... 1,250
Franklin ........... 2,910 Nottoway ........... 2,090

WCHYV, CHARLOTTESVILLE bureau: Set-up nominal only. Base rate:

Operator: Community Broadcasting
Corp., 4th & E. Market Sts. Phone: 2500.
Power: 250 and 100 watts on 1420 ke, Af-
filiation: Virginia Broadcasting System.
Opened: Aug. 28, 1933. (Note: Station gives
time to charitable, religious and education-
al institutions.)

General manager: John F. Arrington, Jr.
Production manager: George B. Russell
Chief engineer: W. W, Gray.

Rep: Burn-Smith Co., Inc. Seating facil-
ities: Studio seats 30 persons. Merchandis-
ing: Newspaper space in two papers at sta-
tion’s expense; contacts with dealers to in-
crease sale of goods; obtain orders and
display space; distribute pamphlets and
samples from house-to-house. Foreign
language programs: Not accepted. Artists

$60.

Copy restrictions: Beer and wine accept-
ed. E. T. library: Associated; Lang-Worth.
News: UP. News periods: 7:25-7:30 A.M.,
8-8:05 A.M., noon-12:05 P.M., 4:55-5 P.M.,,
6:30-6:35 P.M., 7-7:10 P.M., 10-10:05 P.M.,
all Monday through Saturday.

WBTM, DANVILLE

Operator: Piedmont Broadcasting Corp.,
427 Main Street. Phone: 2350. Power: 250
and 100 watts on 1370 kc. Affiliation: Vir-
ginia Broadcasting System. Opened: May
24, 1930.

President: L. N. Dibrell. Station mana-
ager: S. C. Ondarcho. Program director,
artists bureau head: W, P. Heffernan. Chief
engineer: Phil Briggs.
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L WRVA 50,000 WAT'TS MAKE
@ASH REGISTERS NG

O

VIRGINIA'S ONLY
50,000 WATT STATION
GIVES YOU MANY
MARKETS AT THE
COST OF ONLY ONE!

T PAYS—in every way—to use WRVA,

because only this radio station (with its
new 50,000 watt power) provides such thor-
ough coverage of Richmond and the rich
Tidewater area in this great State.

Although located near Richmond, Vir-
ginia, WRVA'’s popularity helps sell the
dealers aswell as the customers throughout
this broad area. That's why cash registers
sing a song of sales!

Write, wire or ‘phone for the naked truth
about WRVA’s new 50,000 watt coverage
PLUS the bare facts about this rich and

responsive market.

PAUL H. RAYMER COMPANY

National Representative
NEW YORK + CHICAGO « DEJROIT + SAN FRANCISCO
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VIRGINIA STATIONS—Continued

Power: 100 watts on 1500 kc. Affiliation:
NBC Supplementary Basic Service.
Opened: June 27, 1937. (Note: This station
is licensed to the firm publishing the
Richmond Times Dispatch.)

Manager: Ovelton Maxey. Program di-
rector: Grace E. Gatling. Chief engineer:
David Bain. Publicity director: Robert W.
Ehrman.

Rep: Edward Petry & Co., Inc. Merchan-
dising: Supply advance courtesy announce-
ments, sales and market analyses; contact
dealers and distributors. etc. Foreign
language programs: No information given.
Artists bureau: Yes. Base rate: $105.

Copy restrictions: Accept beer and wine,
but no hard liquor; proprietary medicines
must be approved by station. News: Chris-
tian Science Monitor; local.

WRVA, RICHMOND

Operator: Larus and Brother Co., Inc,
Hotel Richmond. Phone: 3-6633. Power:
50,000 watts on 1110 ke. Affiliation: CBS;
Mutual Broadcasting System. Opened:
Nov. 2, 1925,

General manager: C. T. Lucy. Business
manager: Barron Howard. Public rela-
tions, publicity: Walter R. Bishop. Produc-
tion manager: Irvin G. Abeloff. Traffic
manager: Burt T. Repine. Chief engineer:
D. C. Woods. Musical director: Edward
D. Naff.

Rep: Paul H. Raymer Co. Seating facil-
ities: Studio D seats about 100 persons;
also reception room and smaller studios;
Hotel Richmond Ballroom, 1,000, Mer-
chandising: No formal department; will di-
rect a campaign for an advertiser and
furnish stationery for mailings; if person-
nel is otherwise involved, a charge is
made. Foreign language programs: Not
accepted generally. Artists bureau: Yes.
Base rate: $300.

Copy restrictions: No beer, wines or hard
liquors at any time; no laxatives after 6
P.M.; no reducing preparations under any
conditions; in all other copy, rules of good
taste are to be observed. E. T. library:
World; Lang-Worth., News: UP. News pe-
riods: 7:55 A.M., 11:55 AM, 5:55 P.M., 11
P.M.,, all five minutes, all Monday through
Saturday (Esso).

WDB], ROANOKE

Operator: Times-World Corp., 124 West
Kirk Ave. Phone: 8131, Power: 5,000 and
1,000 watts on 930 ke. Affiliation: CBS.
Opened: June 20, 1924, (Note: WDBJ is
newspaper-owned by The Roancke Times
and The Roanoke World-News.)

President: Junius P. Fishburn, president,
The Times-World Corp. Station manager,
program director: Ray P. Jordan. Com-

mercial manager: Frank D. Kesler. Chiet
engineer: James W. Robertson. Artists
bureau head, musical director: Mary A.
Henson. Publicity director: Jack Weldon.

Rep: Free & Peters, Inc. Seating facili-
ties: Studio A, 100 persons, studio B, 25.
Merchandising: Write letters to dealers and
distributors; free announcements regarding
new programs; limited personal calls; dis-
plays in stores of leading dealers; displays
in own studio building show windows; pub-
licity with pictures in radio pages of parent
newspapers. Foreign language programs:
No rule against acceptance; but not rec-
ommended, since population is only 2%
foreign born. Artists bureau: Yes; have
about 40 singers and musicians under con-
tract. Base rate: $100.

Copy restrictions: Beer and wines ac-
cepted; no hard liquors; accept ‘“limited
number of the highest type of patent
medicines”; otherwise, rules are approxi-
mately the same as those of CBS. E. T.
library: World. News: AP. News periods:
8:40-8:45 A M., 1:50-2 P.M., 6:20-6:25 P.M.,
all Monday through Saturday; 10-10:05
P.M., Monday through Friday; 9:45-9:50
P.M,, Saturday only; 5:45-5:55 P.M., Sunday
only.

WRNL

RICHMOND, VA,

"The Friendly Station in
the Middle of Your Dial"

880 K.C.

Serves Virginia's richest
market with fine enter-
taining, educational, dra-
matic and news features.
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WASHINGTON STATIONS—Continued

Saturday; 7:30-7:35 A.M., 9-9:15 P.M., every
day.

KRKO, EVERETT

Operator: Lee E. Mudgett, 300 Clarke
Bldg. Phone: Main 526. Power: 50 watts
on 1370 kc (divides time with KEEN).
Affiliation: Mutual; Don Lee Broadcasting
System. Opened: January, 1922,

Manager, commercial manager: W. F.
Knehr, Production manager: Cliffe Han-
sen. Musical director: Maynard Bordsen.

Rep: John Blair & Co. Seating facilities:
Lobby seats 50 to 75 persons. Merchandis-
ing: Render any reasonable service; con-
duct surveys if desired. Foreign language
programs: Accepted. Artists bureau: Set-
up nominal only. Base rate; $25.

Copy restrictions: No beer, wines or
hard liquors accepted. E. T. library: None.
News: Transradio; Christian Science Moni-
tor. News periods: 7:45 A M. (network
news), 9:45 A M., 11:30 A.M,, 6 P.M., all 15
minutes, all Monday through Saturday.

KWLK, LONGVIEW
Operator: Twin City Broadcasting Corp.,
1262 Fourteenth Ave. Phone: Lv. 1-500.
Power: 250 watts on 780 ke (daytime). Af-

filiation: Mutual; Don Lee Broadcasting
System. Opened: May 10, 1938, (Note:
This station is affiliated with, but not
owned by, the Longview Daily News.)

General and station manager: M. F.
Woodling. Commercial manager: King
Mitchell. Program director: Robert Fer-

ris, Chief engineer: John Boren. Publicity
director: D, Hamilton.

Rep: Cox and Tanz; Walter Biddick
(Coast). Seating facilities: Two studios,
seating 25 and 75 respectively. Merchan-
dising: Work closely with clients in pro-
motion of program and product; window
placards, etc.; no charge for regular serv-
ices. Foreign language programs: Accepted
with copy subject to station revision;
scripts must be in English and in the for-
eign language, and submitted 24 hours in
advance. Artists bureau: None. Stock:
Held by A. C. Campbell (11%), A. L.
Raught (8%), J. M. McClelland (25%), Ray
MecClung (34%), Hugh McClung (22%)
Base rate: $30.

Copy restrictions: Only “generally ac-
cepted” patent medicine accounts taken;
beer and light wines accepted, but copy is
subject to station approval and revision.
E. T. library: NBC Thesaurus; Standard.
News: AP. News periods: 7:45 A.M,, 10:30

*

*

*

*

CBS
Affiliate

National Representatives:

for SEATTLE
and western WASHINGTON

a new standard in local programming

a new concept of frue public service

a new force in resultful advertising

THE new choice of informed advertisers

“THE FRIENDLY STATION"
THE KATZ AGENCY, INC.

710
Kilocycles
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WASHINGTON STATIONS—Continued

manager, commercial manager: Elmer D,
Pederson. Production manager: Dudley E.
Williamson. Chief engineer: A. L. Hender-
son, Musical director: Don Isham. Pub-
licity director: Margaret Emahiser.

Rep: John Blair & Co. Seating facilities:
Can accommoadate about 100 persons. Mer-
chandising: No information given. Foreign
language programs: No information given.
Artists bureau: None. Stock: Principally
held by Archie Taft and Louis Wasmer.
Base rate: $150.

Copy restrictions: Wine and beer adver-
tising accepted; no hard liguors; some
patent medicines acceptable; strict super-
vision of copy for propriety and good taste.
News: Transradio,

KOMO, SEATTLE

Operator: Fisher’s Blend Station, Inc.,
Skinner Bldg. Phone: Elliott 5890. Power:
5,000 and 1,000 watts on 920 ke. Affiliation:
NBC Pacific Coast Red. Opened: 1925,
(Note: KJR, same city, is also under con-
trol of Fisher’s Blend Station, Inc.)

General and station manager: Birt Fish-
er. Commercial manager: H. M. Feltis.
Program director: Willard Warren. Chief
engineer: Francis Brott. Publicity direc-
tor: Dick Keplinger.

Rep: Edward Petry & Co., Inc. Seating

facilities: Can accommodate 150 persons.
Merchandising: No information given.
Foreign language programs: None., Artists

bureau: None. Base rate: $240.

Copy restrictions: Sipiritous liquor ad-
vertising not accepted. E. T. library: NBC
Thesaurus. News: None,

KRSC, SEATTLE

Operator: Radio Sales Corp. 819 Fair-
view Place. Phone: Main 0110. Power:
250 watts on 1120 ke. Affiliation: None.
Opened: November, 1926.

President: P. K. Leberman. Manager:

Robt. E. Priebe, Commercial manager:
Romig C. Fuller. Program director: Ted
Bell. Chief engineer: George Freeman.

Musical director: Jack Meues.
director: Eddie Rivers.

Rep: None, Seating facilities: None.
Merchandising: Support advertisers with
ads in 15 local and community newspapers;
ads occupy 12 inches; account must furnish
mats. Foreign language programs: None.
Artists bureau: None. Stock: Principal
holders are P. K. Leberman and R. E.
Priebe. Base rate: $30 (14 hr.).

Copy restrictions: No alcoholic beverages
of any kind; no patent medicines, doctors
or dentists; commercial announcements
must not exceed 100 words. E. T. library:

Publicity

Lang-Worth; Standard; Associated; Davis
& Schwegler. News: Transradio; also
gather own. News periods: 7-7:05 A.M.,,
8-8:10 A.M., 9-9:056 AM., 10-10:10 AM., 11-
11:05 A.M., noon-12:10 P.M., 1-1:05 P.M.,,
2-2:05 P.M.,, 3-3:05 P.M., 4-4:10 P.M., 5-5:05
P.M., 6-6:10 P.M., 8-8:10 P.M,, all Monday
through Saturday; 4-4:10 P.M., 9-9:10 P.M,,
both Sunday.

KTW. SEATTLE

Operator: The First Presbyterian Church
of Seattle, Washington. Power: 1,000 watts
on 1220 kc (shares time with KWSC).

This station is non-commercial.

KXA, SEATTLE

Operator: American Radio Telephone
Co., 312 Bigelow Bldg. Phone: Seneca
1000. Power: 500 and 250 watts on 760 kc
(limited evening time with WJZ, New
York; have construction permit for 1,000
watts). Affiliation: None. Opened: May
1, 1928,

President, general manager: R, F. Meg-
gee., Station manager: Florence Wallace.
Commercial manager: Frank S. Powers.
Program director: Jackson Latham. Chief
engineer: Maurice M. McMullen.

Rep: Cox and Tanz. Seating facilities:
None. Merchandising: None. Foreign lan-
guage programs: Accepted; translation
must accompany copy. Artists bureau:
None. Base rate: $48.

Copy restrictions: Accept beer; no wine,
liquor or patent medicine advertising.
E. T. library: None listed. News: INS,
News periods: 8:30 AM. 12:30 P.M., 5:30
P.M., 9:30 P.M,, 11 P.M,, all 10 minutes all
Monday through Saturday.

KFIO, SPOKANE

Operator: Spokane Broadcasting Corp.,
526 Riverside Ave, Phone: Main 3400.
Power: 100 watts on 1120 ke (to local sun-
set). Affiliation: None. Opened: 1922.

President, station manager: A. L. Smith.
Program director chief engineer: C, T.
Strong. Musical director: G. Longmeier.

Rep: None. Seating facilities: Studio
seals 50 persons; two theatres, seating 350
each. Merchandising: None. Foreign lan-
guage programs: None. Artists bureau:
None. Stock: Owned by Arthur L. Smith.
Base rate: $25.

Copy restrictions: Beer and wine ac-
cepted; no alcoholic beverages of any other
kind; no medicinal accounts. E. T. library:
MacGregor. News: Local. News periods:
12:15-12:30 P.M., Monday through Satur-
day.
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WEST VIRGINIA STATIONS—Continued

Worth; MacGregor. News: Local. News
periods: 6:45 A M., 11:30 AM,, 6 P.M,, all 15
minutes, all Monday through Saturday.

WPAR, PARKERSBURG

Operator: Ohio Valley Broadcasting
Corp., Grinter Bldg. Phone: 2530. Power:
100 watts on 1420 ke. Affiliation: CBS;
West Virginia Network. Opened: July 11,
1935. (Note: WPAR is under the same
ownership as WBLK, Clarksburg, and
WCHS, Charleston, q.v.)

President, general manager: John A.
Kennedy. Station and commercial man-
ager: A. Rauch. Program director: Ken D,
Given. Chief engineer: Wm. A. Sodaro.
Musical director: Sarah Louise Heermanns.
Publicity director: Audrey Archer.

Rep: The Branham Co. Seating facilities:
Small audience can be accommodated in
the studio. Merchandising: Render com-
plete service gratis, except mailings for
which the sponsor is billed at actual cost.
Foreign language programs: Not accepted.
Artists bureau; None. Base rate: $75.

Copy restrictions: NAB Code of Ethics.
E. T. library: World. News: UP. News
periods: Not listed.

WWVA, WHEELING

CBS. Opened: Dec. 16, 1926. (Note: West
Virginia Broadcasting Corp. is also a
stockholder in WALR, Zanesville, O.).

President: George B. Storer.* Vice-presi-
dent, general manager: J. H. Ryan. Sta-
tion manager, commercial manager: George
W. Smith. Production manager, publicity
director;: Paul J, Miller. Program director,
artists bureau head, musical director:
Wayne Sanders. Chief engineer: Glenn
Boundy.

Rep: John Blair & Co. Seating facilities:
Wheeling Municipal Auditorium, capacity
2,000: admission 25¢. Merchandising: No
regular department; co-operation given as
desired, Foreign language programs: Ac-
cepted; English translation must be sub-
mitted in advance. Artists bureau: Nom-
inally maintained; feature acts booked for
personal appearances. Base rate: $150.

Copy restrictions: Accept beer not over
6% in alcoholic content; no hard liquor;
FCC rules strictly observed. E. T. library:
NBC Tresaurus. News: INS. News pe-
riods: 8-8:15 A.M.,, 1:20-1:25 P.M., 6:05-6:10
P.M., DMonday through Saturday; 8-8:05
P.M., Tuesday and Thursday; 8:15-8:20 P.M.,,
Monday and Wednesday.

* Also president of WSPD. Toledo.

WBTH, WILLIAMSON
Operator: Williamson Broadcasting Corp.
Power: 100 watts on 1370 ke (daytime).
At press time this station had a con-
struction permit only,

WISCONSIN

(612,700 radio homes, or 83% ownership among the State’s
total of 735,000 families. Urban ownership is 377,000, or 93%
of urban jamilies; rural ownership is 235,700, or 71% of rural

Radio Homes by Counties

Operator: West Virginia Broadcasting
Corp.,, Hawley Bldg. Phone: Wheeling
5383. Power: 5,000 watts on 1160 ke (di-
vides time with WOWO). Affiliation:

families.)

Adams ....... ... 1,470 Eau Claire...
Ashland ........... 4,010 Florence ....
Barron ... 6,100 Fond du Lac
Bayfield ........... 2,660 Forest ......
Brown ............. 14,030 Grant .......
Buffalo ............ 2,730 Green ......
Burnett ............ 1,820 Green Lake
Calumet ........... 2,940 Iowa .......
Chippewa .......... 6,460 Iron ........
Clark .............. 5,700 Jackson .....
Columbia .......... 6,540 Jefferson ...
Crawford .......... 3,080 Juneau .....
Dane .............. 24,700 Kenosha ....
Dodge ............. 10,490 Kewaunee
Door ......iiieia.n 3,360 La Crosse ...
Douglas ............ 10,120 Lafayette ...
Dunn .............. 5,000 Langlade ...

....... 8,950 Lincoln ............ 4,140
....... 670 Manitowoc ......... 12,000
........ 12,690 Marathon .......... 12,580
....... 1,790 Marinette .......... 6,260
....... 7,720 Marquette ......... 1,820
....... 4,680 Milwaukee .........170,490
....... 3,010 Monroe ............ 5,370
....... 3,860 OQOconto ............ 4460
....... 1,750 Oneida ............. 3,200
s 2,830 Outagamie ......... 12,630
....... 8,270 Ozaukee ........... 3,440
....... 3,320 Pepin .............. 1,390
....... 14,040 Pierce ............. 3940
coves.. 2880 Polk ...l 4,560
....... 11,970 Portage ............ 5950
....... 3,500 Price .............. 2,990
....... 3,940 Racine ............. 20,470
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WYOMING

(49,800 radio homes, or 80% owmnership among the State’s

total of 62,000 families.

Urban ownership is 18,100, or 90%

of urban families; rural ownership is 31,700, or 75% of rural

Radio Homes by Counties

families.)

Albany ............ 2,950 Johnson

Big Horn........... 2,180 Laramie ....
Campbell .......... 1,350 Lincoln .....
Carbon ............ 2,620 Natrona ....
Converse .......... 1,500 Niobrara ....
Crook ............. 1,020 Park .......
Fremont ........... 2,310 Platte ......
Goshen .......... .. 2,180 Sheridan ....
Hot Springs........ 1,370 Sublette ....

KDFN, CASPER

Operator: Donald L. Hathaway, First &
Lennox. Phone: 407. Power: 500 watts on
1440 kc. Affiliation: None. Opened: Jan.
2, 1930.

QOwner-manager: Donald L. Hathaway.

Rep: Walter Biddick Co. (Pacific Coast);
Sears and Ayer (Chicago and New York).
Seating facilities: Studio seats 50 persons;
auditorium seating 1,800 available. Mer-
chandising: “Equipped to carry advertis-
ing programs through the dealer”; but no
consumer merchandising. Foreign lan-
guage programs: Can be handled; popula-
tion, however, is less than 1% foreign.
Artists bureau: None. Base rate: $40.

Copy restrictions: Beer and wines ac-
cepted; no hard liquors; patent medicines
accepted at discretion of station; FCC and
Federal Trade Commission rules govern
restriction of copy; price mentions per-
mitted. E. T. library: Lang-Worth; NAB;
Davis & Schwegler, News: Transradio.
News periods: 8:30-8:35 A.M., 9:40-9:45
AM., 10-10:05 A.M. 11-11:05 A.M. 12:25-
12:35 P.M., 4-4:05 P.M., 5:30-5:35 P.M., 6:45-
7 P.M., 8:30-8:40 P.M., all Monday through
Saturday.

KVRS, ROCK SPRINGS

Operator: Wyoming Broadcasting Co.,
1307 Wyoming Ave. Phone: 93. Power:
250 and 100 watts on 1370 kc. Affiliation:
None. Opened: June 21, 1938.

President: R. R. West. Station mana-
ger: H. L. McCracken, Program director:
Michael Reid. Chief engineer: C. R. Mil-
ler. Artists bureau head: Lottie Peach,

Rep: None. Seating facilities: Can ac-
commodate about 150 persons. Merchan-
dising: Have a daily program (15 minutes)
devoted to promoting -clients’ program
and products; no charge for inclusion in
this “Shopping Service” broadcast. For-

810

....... 1,010 Sweetwater ........ 4,350
....... 5950 Teton .............. 390
....... 2,180 Uinta .............. 1290
....... 6,380 Washakie .......... 790
....... 1,010 Weston ............ 990
....... 1,800 Yellowstone National
....... 1,890 Park ............ 60
....... 3,850 . ) )
....... 380 . ‘ '

eign language programs: None. Artists

bureau: Setup nominal only. Base rate:
$30 (% hr.),

Copy restrictions: Beer accounts accept-
ed; station has no written rules govern-
ing copy, but decides each case individu-
ally. E. T. library: NBC Thesaurus; Mac-
Gregor. News: Transradio; Christian Sci-
ence Monitor. News periods: 7:45 AM,,
10 AM. (women’s news), 12:15 P.M, 2
P.M., 4 PM. (Monitor news), 6:30 P.M,,
all 15 minutes, all Monday through Sat-
urday.

KWYO, SHERIDAN

Operator: Big Horn Broadcasting Co.,
340 N. Main Street. Phone: 601, Power:
250 and 100 watts on 1370 kc. Affiliation:
None. Opened: July 9, 1934,

Manager: Herbert Siebert. Treasurer:
Bill Anthony. Program director: Kay
Wadick. Engineers: Bob Crosswaite; Carl
McGee.

Rep: Sears & Ayer; Homer Griffith.
Seating facilities: Two studios, plus an
auditorium seating 200. Merchandising:
Supply publicity, work out window dis-
plays, etc.; all services rendered gratis.
Foreign language programs: Will accept,
but reserve right to refuse or discontinue
any program for reasons satisfactory to
the station; very large foreign audience
in territory includes Poles, Bohemians,
Germans, Italians. Artists bureau: Setup
nominal only. Base rate: $16.20 (quarter-
hour once-weekly for one month).

Copy restrictions: Accept beer; no other
alcoholic beverages; all copy subject to
station approval or revision. E. T. library:
Standard; MacGregor. News: Transradio.
News periods: 7:30 A.M., 10 AM., 12:15
P.M., 4:30 P.M, 7:30 P.M,, all 15 minutes,
all Monday through Saturday; 12:45-]
P.M., 4:45.5 P.M., Sunday only,
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ALASKA

KFQD, ANCHORAGE

Operator: Anchorage Radio Club, Inc.,
Anchorage. Phone: 143 Y; 226 R, Power:
250 watts on 780 kc (operates nighttime
only). Affiliation: None. Opened: May 27,
1924.

General and station manager, publicity
director: R. E. McDonald. Program and
musical director: Ken Laughlin. Chief en-
gineer: W. J. Wagner.

Rep: Walter Biddick Co. Seating facili-
ties: Can accommodate 100 persons. Mer-
chandising: Service furnished on request.
Foreign language programs: None. Artists
bureau: None. Stock: Principally held by
R. E. McDonald. Base rate: $35.

Copy restrictions: Advertising of alco-
holic beverages accepted on approval; all
copy is subject to station standards. E, T.
library: MacGregor. News: Transradip.
News periods: 7 P.M. and 9 P.M. (dura-
tion not listed), Monday through Saturday;
8 P.M. (“News Magazine of the Air”),
Monday, Wednesday, Friday.

KFAR, FAIRBANKS
Operator: Midnight Sun Broadcasting
Co. Power: 1,000 watts on 610 ke.
At press time this station had a construc-
tion permit only,

KINY, JUNEAU

Operator: Edwin A. Kraft, Juneau,
Alaska. Power: 1,000 watts on 1430 kc.
Affiliation: None; occasional tie-up with
NBC Red via shortwave. Opened: June 1,
1935.

Owner: Edwin A. Kraft. Station man-
ager: C. B. Arnold. Chief operator: Fred
Heister.

Rep: Northwest Radio Advertising Co,,
Inc. (Seattle); Joseph Hershey McGillvra,
(New York). Seating facilities: Studio
accommodates about 150; auditorium seat-
ing 500 available. Merchandising: Com-
plete service; call on trade, assist in distri-
bution, arrange for display cards, etc.
Foreign language programs: Not accepted.
Artists bureau: No information given. Base
rate: $25 (% hr.).

Copy restrictions: No liquor advertising
accepted. News: AP; Transradio.

KGBU, KETCHIKAN
Operator: Alaska Radio & Service Co,,
Inc. Power: 500 watts on 900 kc.
Base rate: $60.
No other information available after re-
peated reguests.

HAWAII

KHBC. HILO

Honolulu Broadcasting Co.,
Ltd. 1129 Kapiolani Blvd. Phone: 2323
Power: 250 watts on 1400 ke. Affiliation:
CBS; Mutual. Opened: March 15, 1930.
(Note: This station is sold in combination
with KGMB, Honolulu; both are under the
same ownership, and both are affiliated
with the Honolulu Star-Bulletin.)

General manager: J. Howard Worrall,
Station manager: Earl A. Nielsen. Chief
engineer: Fugene Goldrup.

Rep: John Blair & Co. Seating facilities:
None listed. Merchandising: Contact deal-
ers by phone and personal calls; render
follow-up work and co-operation in com-
plete merchandising program. Foreign lan-

Qperator:;

811

guage programs: Accept limited number
of announcements for participating Japa-
nese, Chinese and Filipino programs. Art-
ists bureau: None, as such, but have local
clearing house for talent. Base rate: $32;
with KGMB: $80.

Copy restrictions: Accept beer and light
wines, but no hard liquor; accept certain
patent medicines, subject to advice of sta-
tiom attorneys; forbid excessive claims,
such as use of the words “the best”; for-
bid use of “guaranteed” unless inspection
bears out guaranty; no mail order or “per
piece” advertising; all copy must conform
to NAB Code of Ethics and Federal Trade
Commission rules and regulations. E. T.
library: World; MacGregor, News: UP.
News periods: 5:45-6 P.M., daily.
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HAWAIIAN STATIONS—Continued

KGMB, HONOLULU

Operator: Honolulu Broadcasting Co,
itd., 1129 Kapiolani Blvd. Phone: 2323.
Power: 5,000 and 1,000 on 590 ke, Aftilia-
tion: CBS; Mutual. Opened: March 15,
1930, (Note: KHBC, Hilo, is sold in com-
bination with this station; both are under
the same ownership, and both are af-
filiated with the Honolulu Star-Bulletin).

General manager: J. Howard Worrall.
Station manager: Webley Edwards Pro-
gram direetor: Leo Rumsey. Chief en-
gineer: Fugene Goldrup. Production man-
ager: Bob Stanley. Publicity director:
Henry C. Putnam.

Rep: John Blair & Co. Seating facilities:
Main studio seats 200 persons; Princess
Theatre, 1,800; Hawaii Theatre, 1,200 (used
after regular performances). Merchandis-
ing: Dealer confacts by personal call or
phone; render follow-up work and co-
operation in complete merchandising pro-
gram. Foreign language programs: Accept
limited number of announcements for par-
ticipating Japanese and Filipino programs.
Artists bureau: Operate a clearing house

for local talent. Base rate: $72; with
KHBC, $%80.
Copy restrictions: Beer and wine ac-

cepted; no liquor advertising; accept cer-
tain patent medicines, subject to advice of
station attorneys; no mail order or “per
piece” advertising; forbid excessive claims,
such as “the best” and use of “guaranteed”
unless inspection bears out guaranty; all
copy must conform to NAB and Federal
Trade Commission regulations. E. T. li-
brary: World; Associated; MacGregor;
NAB. News: UP. News periods: 7:15-7:30
ADM., 12:15-12:30 P.M., 6:45-7 P.M., all
daily except Sunday.

KGU, HONOLULU

Operator: Advertiser Publishing Co.,
Ltd. Kapiolani Blvd. and South Street.
Phone: 2311, Power: 2,500 watts on 750 kc.
Affiliation: Special NBC Hawaiian service,
available for use with NBC Pacific Coast
Red or Blue. Opened: May 11, 1922. (Note:
This station is newspaper-owned by the
Honolulu Advertiser),

Station head and manager, chief en-
gineer: M. A. Mulrony. Assistant manager:
Donald O. Crozier. Program manager:
FEdward Jansen. Musical director: Verne
W. Thompson.

Rep: The Katz Agency; Walter Biddick
Co. (Pacific Coast). Seating facilities: Stu-
dio 1 seats 50 persons; Studio 2 seats 100;
Auditorium seats 500. Merchandising:
Complete news and merchandising service
rendered in cooperation with the Hono-
iulu Advertiser. Foreign language pro-
grams: Accepted at regular rate card rates
plus a 40c or 75¢ translation charge for
each announcement depending on its
length; limited number of Japanese, Fili-
pino and Chinese programs current.
Artists bureau: None. Base rate: $75.

Copy restrictions: Accept beer and wine
accounts; all copy subject to station ap-
proval and FCC rules and regulations.
News: Transradio.

KTOH, LIHUE

Operator: Garden Island Publishing Co.,
Ltd. Power: 250 and 100 watts on 1500 kc.

At press time this staticn had a con-
struction permit only.
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